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COMMUNICATIVE SPACE OF CONTEMPORARY ART:
PHILOSOPHICAL REFLECTION

Relevance ofthe Problem. From our point of view, the communicative function of art lies in transmitting
the original creative image into the social space with attention to current issues and the overall state
of societal development. Undoubtedly, contemporary art is not devoid of economic and socio-economic
grounds, it has certain features of “marketability”, it must satisfy or shape the demand for certain
trends, create new fields of creativity. In our opinion, analyzing contemporary art from the perspective
of its communicative function is currently relevant, identifying the mechanisms and means of artistic
and societal communicative influence, as well as the advantages and disadvantages of contemporary art
as a communicator. Thus, the aim of this research is to study and analyze contemporary art as a unique
method of establishing communication at different levels of social space.

In connection with the outlined purpose, special attention should be paid to solving the following
tasks: consider the features of communication in society, study the specifics of contemporary art;
define the communicative space of art, consider its essence; analyze art as a means of establishing
communication. The object of this research is contemporary art, and the subject is the communicative
aspects of contemporary art. Research methods: dialectical principles of research objectivity serve as
the methodological basis, allowing the study of contemporary art as a unique method of establishing
communication at different levels and revealing its dependence on the specificity of the context —
historical, social, ethno-cultural.

Results and Conclusions. Having analyzed existing scientific approaches regarding the role
of contemporary art as a particular type of communicator, the following conclusions can be drawn:
1. Contemporary art represents a unique type of communicator that encompasses various channels
of information transmission (visual, auditory, etc.). 2. Contemporary art serves as a catalyst for
the development of mass cultural industry, shaping a contemporary image of consumer culture through
artistic means. 3. An important advantage of contemporary art as a communicative mechanism is
its internationality and cross-cultural nature. With the exception of literature and certain genres
of theatrical art, works by contemporary artists do not require translation and adaptation, thus
accelerating the process of information transmission. 4. The specificity of contemporary art lies in its
relevance, with its connection to contemporaneity being a necessary precondition: addressing societal
issues, shaping ideals, and values of societal development. 5. Among the drawbacks of contemporary
art as a universal type of communicator, its “market-driven” basis can be noted, along with its
orientation towards specific consumers and the utilization of market mechanisms in shaping new
trends and tendencies in contemporary art, closely intertwined with fashion and pop culture.

Prospective directions for further research in this field may include: developing a typology
and analyzing the function of contemporary art as a communicative form, analyzing communicative
channels of information transmission through contemporary art; identifying new trends and prospects
for the development of contemporary art in Ukraine as a particular communicative form.

Key words: social space, communication, art, contemporary art, communicative space,
performance, art market.

Introduction. Contemporary art represents a vast segment of cultural development, reflecting
the creators' vision of the current social situation, serving as a universal mechanism for information
transmission through painting, photography, music, theater, and more. Today, numerous scientific
studies in the fields of philosophy, cultural studies, and sociology are devoted to the issues
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of contemporary art development. However, not all of them fully explore the functions of contemporary
art as a communicator on cultural and social levels. From our perspective, the communicative function
of art lies in transmitting the original creative image into the social space with attention to current
issues and the overall state of societal development. Undoubtedly, contemporary art is not devoid
of economic and socio-economic grounds, exhibiting certain traits of “marketability” and needing to
satisfy or shape the demand for certain trends while creating new fields of creativity. We believe that
analyzing contemporary art from the perspective of its communicative function is currently pertinent,
identifying the mechanisms and means of artistic and societal communicative influence, as well as
the advantages and disadvantages of contemporary art as a communicator.

The 21st century is rightfully called the century of innovative technologies. Despite humanity's
relatively long acquaintance with space exploration, the discovery of the Internet, and the invention
ofthe firstrobot in the previous century, modern science gradually accustoms humanity to a comfortable
and unburdened existence in everyday life. Continuously existing in a state of compressed spring,
science regularly introduces new gadgets into society, with technologies often preceding societal
needs, offering and at the same time instilling in people a shortlist of necessary items. A significant
portion of inventions is aimed at simplifying the process of communication, which, as before, holds
significant social importance, underscoring the undeniable necessity of human interaction for personal
development as well as the preservation and transmission of culture. However, culture itself serves
as a unique means of transmitting social experience in various dimensions and projections. With
the evolution of humanity, culture continually generates new means of communication, simultaneously
eliminating outdated and less efficient ones. Recent closure of India's telegraph, which operated for
163 years and was considered a symbol of the beginning of a new communicative era in the world,
serves as evidence of this [2, p. 158].

The world's cultural diversity has led society to constantly search for a universal mean
of communication. One of the most notable attempts was the invention of the universal language
Esperanto in the 19th century. The introduction of Esperanto aimed to elevate communication to
anew level, free from cultural differences. However, this initiative ended in failure. Another attempt —
the opening of borders and freedom of migration — led to an exacerbation of intercultural animosity
and the development of terrorism. Nevertheless, a universal means of communication had been
devised long before these events, namely art. Despite its diverse styles and expressive means, as
well as the multifaceted forms, art has the ability to compel representatives of different cultures
to understand each other, even when speaking different languages. This underscores the necessity
and relevance of studying the theme of the communicative space of art.

Thus, the aim of this research is to study contemporary art as a unique method of establishing
communication at various levels of social space.

The purpose of the study. In line with the outlined objective, particular attention should be
devoted to addressing the following tasks:

1. Examining the characteristics of communication in society.

2. Studying the specificity of contemporary art.

3. Providing a definition of the communicative space of art and exploring its essence.

4. Analyzing art as a means of establishing communication.

The object of this research is contemporary art, while the subject is the communicative aspects
of contemporary art.

Research methods. In our research, we attempted to integrate the philosophical, cultural,
and psychological senses of communication and demonstrate their applicability to art. Traditionally,
the term "communication" is primarily associated with establishing connections between two or
more objects, creating a common space, and bringing people together through various symbolic
systems [1, p. 112]. A priori, communication, unlike interaction, does not imply a deep understanding
of the opponent's ideas and global transformations but rather emphasizes the exchange of information,
moods, feelings, and attitudes (some researchers consider communication in the context of signaling
methods in animal communication [5, p. 145]). However, communication can be more accurately
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described as “mutual influence”, supported by other aspects of interaction — the process of perceiving
the opponent (perception) and organizing interaction (interaction) [6].

Scientific novelty. At the same time, modern understanding of communication has given it a new
nuance. In addition to the conventional verbal and non-verbal forms of communication, another
gradation can be added, which involves distinguishing between real and virtual communication.
While real communication implies establishing direct contact with the interlocutor and is generally
considered traditional and natural for humans, as its basic principles and skills are learned from birth,
virtual communication is facilitated through the Internet, mobile communication tools, and other
auxiliary devices, making it more artificial in nature. An important distinction between real and virtual
communication lies in the psychological complexity ofthe former and the relative simplicity of the latter.
Carl Jung, who made a significant contribution to the understanding of communication, identified
four levels within it. Interestingly, the highest level — existential — eveals the free personality, in which
the individuality of the person, unburdened by social roles, is manifested. This type of communication
occurs at a spiritual level [4, p. 6-11].

However, in modern conditions, such pure communication is hardly possible. This is because
establishing contacts, like other processes in society, is directly and strongly dependent on many
external factors. The conclusion of a person as a representative of a particular culture, social status,
and other factors often implies an encouragement to establish communication according to a certain
scheme, thus excluding spontaneity and ease and becoming the cause of “coldness” in communication.
Nevertheless, another type of communication is emerging and gaining popularity today, one that occurs
independently of social roles and geographical boundaries, penetrating all cultures and understandable
to speakers of all languages. This is communication through contemporary art. Already inherent in
the nature of art is one of its fundamental functions — the transmission of information in both synchronic
and diachronic dimensions. However, unlike art from past epochs and periods, contemporary art is not
only oriented towards a mass audience and accessible to all but also has a whole range of properties
aimed at establishing communication at various levels, thereby creating a cohesive communicative
space. By its nature, the communicative space involves organizing a system of multivariate
and multifaceted connections and systems that ensure the transmission of information. According
to some researchers, communication through culture follows a schema: author-message-recipient.
A similar schema is used by researchers regarding linguistic communication [2, p. 151].

In the context of art, particularly contemporary art, this schema undergoes some changes.
The communication schema of contemporary art is freed from the passive element in the recipient.
Therefore, defining the subject and object becomes somewhat complex. Postmodern aesthetics, for
instance, emphasized the idea of freedom of interpretation and diminished the significance of the art
creator. The author (artist in the broad sense of the term) most often serves an appropriative function,
merely becoming an appropriator of ideas. As for the recipient side, it also partially becomes
the author, actively participating either in the creation of the object or in reinterpreting a ready-
made composition [4, p. 89]. The recipients in this schema can be both individuals and groups
of people. Considering the contemporary art's orientation towards addressing and presenting current
issues, public figures and representatives of the political elite increasingly become the recipients.
For example, at the “China China” exhibition held in Kiev, works by Chinese artists were presented,
whose activities are categorically rejected by the political structures of their native state. Their
focus on global problems and sharp deviation from the state ideology led to predominantly political
orientation of their works [2, p. 150].

However, when speaking about the freedom of the author in choosing themes, means of embodiment,
it must be noted that the viewer is only instilled with an illusion of freedom. A vivid example of this
is the social networks created by modern culture. According to the tradition that has already been
established, in social networks — symbols of mass culture — there is an open restriction of freedom,
assuming only one option of attitude towards the presented events, reasoning, and works — “I like
it” (“like”), and retracting one's decision is possible only after accepting and sharing the proposed
opinion, but categorically disagreeing from a mechanical point of view is impossible. Another
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aspect of the communicative space is its density. The intensity of contacts is achieved primarily by
the preference of quantity over quality. All the characteristics of contemporary art can be combined
according to its internal content and external manifestations. With the establishment of a powerful art
market, contemporary art has acquired pronounced external characteristics of a commodity that must,
first and foremost, sell well, be accessible to all, thus creating global communication.

Results and discussion. Thus, the possibility of elitism in art is excluded, and mass production
is developed, which brings everyone closer to art, thereby removing responsibility for the quality
and uniqueness of works. A particular impetus for communication in the conditions of the modern
art market is advertising and the application of public relations technologies, which allows attracting
public attention quickly and efficiently, although not always for long. The importance of quality
advertising campaigns and the sensational image of the artist was noticed as early as the beginning
of the 20th century when Salvador Dali emerged in the art world. At Dali's instigation, art became
a common topic for conversation, regardless of the level of education on the subject, and became
a subject of disputes and discussions. This tradition was later upheld and developed by Jackson
Pollock, Andy Warhol, and others, elevating art to a level of language that uses multilevel symbols,
seemingly understandable to a wide range but at the same time requiring contextual explanation. With
the increase in the speed of message exchange, the problem of superficial, schematic communication
arises, filled with errors and conflicts [5, p. 143—145].

The slogans proclaimed during the period of globalization about unrestricted access to information
imply freedom of message interpretation. This not only allows formulating one's own opinion but also
leads to a series of distortions of real facts. Contemporary art involves the extensive use of symbols
that differ in their multilevel nature and incomprehensibility to a wide audience, which creates, on
the one hand, an obstacle to communication, often introducing errors into it and challenging its
basic ideas, but on the other hand, stimulates the viewer to study the proposed symbols. The third
aspect of communication is its duration. Attempts by contemporary authors to create new images
and symbols rarely succeed, and the semiotic systems created rarely enter the traditional language
of art. Therefore, the already familiar semiotic systems are most often used but in a different
interpretation. This allows engaging the maximum number of participants in communication, making
it truly global [5, p. 147-152].

In such conditions, contemporary art uses its own methods to prevent conflict situations. An integral
part of contemporary installation is its explanation, which can take the form of traditional guided tours
or performative elements. Contemporary art, in the process of establishing communication, does
not try to stimulate the viewer's internal development to understand the essence of the masterpiece
but engages them in discussion. Moreover, involvement in the discussion occurs through various
methods. From this perspective, the use of performance and happening is logical. These two
phenomena, which originated in the 20th century but are still actively used today, are only auxiliary
means of organizing communicative space. In his research, A. Zlotnik explains the emergence
of these methods in art and links them to the need of artists to create “three-dimensional” creativity
[3, p. 174-176]. An important stage in the process was the conduct of experiments “removing barriers
between the stage and the audience, the stage and the hall, the buffet, the playground, or the factory
floor”, [3, p. 148] thus ensuring their unhindered communication.

Thus, the communicative nature of performance, as well as other forms of contemporary art, is
based on the impact of art on the viewer's psyche, employing various stimuli: sounds, phrases, actions.
The openness and ease of actions create an illusion of freedom of communication with the viewer,
allowing all present to not just be passive recipients, but to take an active position as a source
of information, an author, ensuring absolutely accurate communication without distorting meanings.
One of the main tasks of communication is the adequacy and accuracy of perception of the conveyed
information. The specificity of the communicative space of contemporary art lies in the violation
of this law. Examples of contemporary art demonstrate the importance of the communication process
rather than its result. Therefore, the examination of the foundations of contemporary art leads us to
the discovery of the multifaceted and polyvariant nature of its communicative essence. And the study
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of the communicative space of art necessitates the analysis of the essence of the components that
constitute its capability. The specificity of contemporary art finds its reflection in the characteristics
of constructing subject-object relations, organizing the density and length of the communicative
space, directly related to the characteristics of contemporary art.

We agree with this statement, but we believe it is necessary to supplement it with the function
of the communicator. Contemporary art, as a communicator, realizes the connection between
the creative and real worldview of the creator and the viewer (consumer of art), combining different
aspects of perceiving the contemporary world. In our opinion, it is closely related to the time and is
constantly relevant. The problems and ideas that artists convey in their works touch upon certain
aspects of social development, the internal self-perception of representatives of the contemporary
world. Therefore, contemporary art is international and, except for literature and theater, does not
require translation into another language. This cross-cultural and international nature of contemporary
art makes it the most universal means of communication between different nations, peoples, ethnic
groups, representatives of different cultural and social strata of society. However, contemporary art
is not devoid of a certain economic component, which can often influence the so-called “purity”
of the communication process.

Conclusions. Therefore, conducting an analysis of existing scientific approaches regarding the role
of contemporary art as a special type of communicator, the following conclusions can be drawn:

1. Contemporary art represents a unique type of communicator that encompasses various channels
of information transmission (visual, auditory, etc.).

2. Contemporary art serves as a catalyst for the development of the mass cultural industry, shaping
an adequate image of culture for the consumer of mass culture through artistic means.

3. Animportant advantage of contemporary art as a communicative mechanism is its internationality
and cross-cultural nature. With the exception of literature and certain genres of theatrical art, works
by contemporary artists do not require translation or adaptation, which accelerates the process
of information transmission.

4. The specificity of contemporary art lies in its relevance, the necessary precondition of which
is its connection to the present: addressing societal issues, shaping ideals, and values of social
development.

5. Among the drawbacks of contemporary art as a universal type of communicator, its “market”
foundation can be noted, its orientation towards a specific consumer, and the use of market mechanisms
in shaping new trends and tendencies in the development of contemporary art, closely intertwined
with fashion and pop culture.

Promising directions for further research in this area may include: developing a typology
and analyzing the function of contemporary art as a communicative form; analyzing communicative
channels of information transmission through contemporary art; identifying new trends and prospects
for the development of contemporary art in Ukraine as a distinct communicative form.
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KOMYHIKATUBHHUM IMMPOCTIP CYYACHOT'O MUCTEIITBA:
PINIOCOPCBKA PEDJIEKCIA

Axmyansnicmey npoonemu. Kovynixamuena ¢ynxyia mucmeymaea, 3 Hauloi mouxu 30py, noiseae
8 nepeoayi nepeicHo20 MeopuUo20 00pPA3y 8 COYIANbHUL NPOCMIP 3 NPUOLTEHHAM Y8a2u AKMYalbHUM
npobnemam i 3a2aibHOMY CMAHy PO36UMK) cychiitbcmea. besymosno, cyuacme mucmeymeo He
nozbaesnene eKOHOMIUHO20 MA COYIATbHO-EKOHOMIYHO20 NIOTPYHMS, MAE NeBHI PUCU KPUHKOBOCTIY,
Mycums  3a00801bHAMU a0 opmysamu nonum Ha NeeHi meuii, CMEopreamu Ho8i 2anysi
meopuocmi. Ha naw no2nsio, HUHi akmyanibHUM € aHaliz Cy4acHo20 MUCMeymasea came 3 No3uyii no2o
KOMYHIKAMuHoi (YHKYii, BUABIEHH MEXAHI3MI8 1 3ac00i6 KOMYHIKAMUBHO20 GNIUBY MUCHEYMmBd
ma coyiymy, nepegae i HeOONIKI8 CYyUACHO20 MUCMeYmead sIK KOMYHIKanma. Takum yunom, Memorio
0aHO020 OOCNIONHCEHHSI € BUBUEHHS MA AHANI3 CYYACHO20 MUCMeymea fAK 5K YHIKAIbHO20 Memooy
B6CMAHOGNIEHHS KOMYHIKAYII HA PI3HUX DIGHAX COYIANLHO20 NPOCHIOP).

V 38'a3ky 3 okpecnenoro memoro, ocobnusy ygazy ciio npudiiumu UPILEHHIO MAKUX 3A60AHb:
PO32IAHYMU  0COOIUBOCMI  KOMYHIKAYii y  CYCRIIbCMBI,  8USUUMU  CReyupiKy axmyaibHO20
Mucmeymea; 0amu 8U3HAYEHHs KOMYHIKAMUSHOMY NPOCMOPY MUCTEYMEd, PO3STAHYMU 1020 CYMb;
NPOAaHAnizy8amu MUCmMeymaeo sK 3acio ecmanosienns komyHikayii. O6'ekmom yboeo 00cnioxHcenHs
€ cyuacHe Mucmeymeo, a NpPeoMemoM — KOMYHIKAMUGHI ACNeKmu aKmydaibHO20 MUCMeYmsd.
Memoou oocnioxcenna. Ak mMemooonociuHa OCHO8A GUCHIYNAIOMb  OIAJeKMUYHI  NPUHYUNU
006 'ekmugHocmi 00CNi0NCeH s, AKI 00360NAIOMb BUGUEHHSI CYYACHO20 MUCMEYMEA AK VHIKANbHO20
Memooa 6CMAaAHOBIEeHH KOMYHIKAYIT Ha PI3HUX PIBHAX MA BUABTEHHSL 020 3AN1eHCHOCMI 810 cneyuixu
KOHMeKCmy — iCMopu4H020, COYIaNbHO20, eMHOKYIbIMYPHOO.

30iticHuswiu ananiz IiCHYIOUUX HAYKOBUX NIOX00I8 CMOCOBHO POi CYUACHO2O0 MUCMEYmea SsK
0COoONUB020 MUNY KOMYHIKAHMA, MOJCHA OiUmu HAcmynHux eucHoekie: 1. Cyuacue mucmeymeo
A6715€ 00010 YHIKAIbHUL MUN KOMYHIKAHMA, AKULL 8KIIOYAE 8 cebe Pi3Hi Kanaiu nepedadi inghopmayii
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(6izyanvruil, ayoianvruti mowo). 2. Cyuache mucmeymeo SUCMYNAE KAMAL3AmMOPOM DPO3GUMKY
MaAcogoi KyIbmypHoi iHOyCmpii, AKull 3acobamu mucmeymea hopmye aoekeamHuill Cb0200eHHIO
006pa3 KyIbmypu cnodxicusaya macogoi Kynvmypu. 3. Basiciueoio nepesazorw cyuacHo2o mucmeymaea
SAK KOMYHIKAMUBHO20 MEXAHI3MY € 1020 IHMEePHAYIOHAILHICMb | KPOC-KYIbMYPHICMb. 34 GUHAMKOM
aimepamypu ma HNEBHUX JiCAHPIE MeampanrbH020 MUCMeYmea, meEopu HUHIWHIX MUMYIE He
nompeoOyoms nepekiady ma aoanmayii, wo npuckopioe npoyec nepedaui inghopmayii. 4. Cneyughixoro
CYUACHO20 MUCMEYMBA € U020 AKMYAIbHICIb, HeOOXIOHOW NepedyMOoB80I0 AKOI BUCMYNAE 1020 38 'A30K
i3 cywacuicmio: npoonremamu, wo cmosams neped CyCnilbCmeom, hopmysanHs ioeanie i yiHHocmeu
cycninonoeo possumky. 5. Ceped HeOONiKi8 CyYacHO20 MUCMeYmed, SIK YHIBepCAlbHO20 MUy
KOMYHIKAHMA, MOJCHA 8I03HAYUMU 1020 «PUHKOGE» NIOTPYHM A, OPIEHMAYII0 HA NeGHO20 CHONXCUBAYA,
BUKOPUCTNAHHS PUHKOBUX MEXAHI3MIB (hOPMYBAHHS HOBUX MeHill | MeHOeHYIl Y PO36UMKY HUHIUHbO2O
Mucmeymea, sKi miCHO Nepenyiimaomvcs 3 MoOow ma Kyiemypor non-apmy. Ilepcnexmuenumu
HaNpaMKamu nOOAIbUUX OOCTIONHCEHb Y OAHOMY HANPAMKY MONCYMb Oymu: po3pooiieHHs MUnono2ii
ma ananiz QYHKYii cyuacHozo mucmeymea SAK KOMYHIKAMUGHOI (opmu; amaniz KOMYHIKAMUGHUX
Kananie nepeoayi iHgopmayii 3acobamu cy4acHoeo Mucmeymed, 6UOiIeHHs HOBUX MeHOeHYIl
i nepcnexmue po3euUmKy Cy4acHo20 Mucmeymed 8 Yxpaiui ax 0cobiugoi KomyHikamuenoi ghopmu.

Knrouoei cnoea: coyianvnuii npocmip, KOMYHIKAyis, MUcmeymeo, CyuacHe MUCmeymaeo,
KOMYHIKAMUGHUIL NpoCcmip, nep@opmanc, apm-puHox.



