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discourses, can be categorised into two strategies: domestication and foreignization.
Considering the differences between Chinese and other cultures as well as the
competition between the major powers, translators leverage them within a reasonable
range: foreignization is mainly used to disseminate China’s vision and concepts of
significance and domestication is mainly used to build China’s national image as a
responsible major country. Given their applications, a proportionate methodology is
formulated which combines the concerns of translation studies and international
communication. Different from the early stage of China’s overseas promotion when
the translation mainly was reader-oriented, which served foreign readers to learn about
China, the current external publicity should set higher requirements for suitable
corresponding formation while retaining the basic rule of meaning equivalence.
Moreover, on a broader sense of international communication, a major country like
China should also be confident in establishing the narrative of international
communication with Chinese characteristics. In this way, the misinterpretation can be
resolved and China’s national image can be truly reflected.
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CHINESE-ENGLISH PUNS AND TRANSMISSION OF CULTURAL
VALUES IN CROSS-CULTURAL COMMUNICATION
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In today’s era of globalization, contacts and exchanges between different
countries and cultures have become increasingly frequent. In this context, language, as
a central tool for communication, acts as a bridge connecting people from different
cultures. As two representative languages, Chinese and English carry rich cultural
connotations and values. As a special linguistic phenomenon, Chinese and English
puns have attracted widespread attention in cross-cultural communication. Many
scholars have studied puns. Xue Bing and Li Yuee studied puns in advertising starting
from pragmatic principles and basic aesthetic theories [1, P. 35-36]. Wang Jinbo and
Wang Yan studied the pun translations of place names and personal names in the two
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English complete translations of “Dream of Red Mansions”, and pointed out that the
translation method of pun fully reflects the translation ideas and strategies of translators
[2, P. 53-57]. Qian Shaochang discussed the translation of puns that often appear in
film and television films, and based on the author’s practical experience in translating
Chinese and foreign film and television films, he believed that puns are actually
untranslatable [3, P. 17-20]. From a rhetorical point of view, Zhang Bing compares the
translation of puns in the two versions by taking the two English translations of Journey
to the West as an example [4, P.01-08].

However, there are still many gaps in the study of puns in the field of intercultural
communication, and this paper aims to explore the transmission of cultural values
between Chinese and English in intercultural communication. By exploring the cultural
value transmission of Chinese and English puns, we can better transcend language and
cultural barriers and promote mutual understanding and respect between different
cultures.

A pun refers to a form of linguistic expression with multiple meanings that
conveys a wealth of information and humor through the clever use of linguistic
ambiguity, polysemy and phonetic homophony. With the polysemy of puns, people can
express different meanings in the same language. Ambiguity refers to the uncertainty
of a linguistic form when expressed. There are some differences in polysemy and
ambiguity between Chinese and English puns, reflecting the perceptions and values of
different cultural backgrounds. The listener needs to understand and interpret the true
meaning of the pun in cultural context. It requires people to have some knowledge of
the speaker’s cultural background, otherwise it is difficult for them to realize the
speaker’s underlying intent.

As a form of language, puns not only reflect the linguistic characteristics of a
particular culture, but also convey the values, attitudes and beliefs of that culture.
Family is an important environment for cultural inheritance and value formation.
Chinese and English puns reflect cultural values in the family, involving attitudes such
as intimacy, filial piety, and social roles. Through humor and wit, puns strengthen the
emotional bond between family members, emphasize respect and care for elders, and
convey an emphasis on family roles and responsibilities.

Many puns contain a philosophy of life. Chinese puns containing the philosophy
of life often come from the wisdom of ancient people. English puns also convey
philosophy of life in Western culture. When watching English movies or American
dramas, if we pay attention to their lines, we will find many puns, either for humorous
effects or to convey life philosophy. The life values conveyed through puns are often
thought-provoking, easy to resonate with people, and leave them a deep impression.

Cultural differences in humor, language use, and communication styles have great
impact on the interpretation and acceptance of Chinese and English puns. Cross-
cultural humor refers to differences in humorous expression and understanding in
different cultural contexts. Due to cultural diversity, there are differences in the
understanding and expression of humor, which has an impact on the interpretation and
acceptance of puns. Social customs, historical events, cultural symbols in different
cultures can affect the theme and meaning of humor. Therefore, humorous expressions
may be accepted and understood differently in different cultures, which may have
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different understandings and uses of rhetorical devices.

English puns often use sarcasm, humor to elicit laughter. For example, “Your brain
has two parts, your left brain has nothing right, your right brain has nothing left. This
pun is seen in English culture as an expression of humor and sarcasm, while in other
cultures, it may not be possible to understand the effectiveness of humor. Chinese puns
also have their own unique way of expressing humor. For example: “f& H H 1% h—
—% ( 3j) 1.0, This is equivalent to the popular cheesy pick-up lines. However,
in other cultures, the hidden meaning and humor may not be understood due to the lack
of understanding of the Chinese cultural background and the humorous effect of the
pun may not be conveyed.

So, in intercultural communication, it is very important to develop sensitivity to
different cultures. Understanding the history, social customs, values, and language
practices of the target culture can help better understand the puns.

Language use also have an important impact on the acceptance of puns as they
relate to aspects such as the way the speech is expressed, the tone, and the intonation,
etc. Different languages have different expressions and rhetorical devices. Some
languages may prefer to use puns and metaphors, while others prefer direct expressions.
This difference in language expression can affect the acceptance and understanding of
puns.

People from different cultures have different communication styles, which can
also have an impact on pun acceptance. In English the puns used are usually closely
related to the context and personality of the speaker at that time, making it easier for
people to understand. However, due to the influence of traditional Chinese culture,
people seem to be more restrained and reserved. The recipient needs to consider the
speaker’s personality, preferences and daily habits, which requires a deep
understanding of the cultural background and customs before intercultural
communication and it can really affect the acceptance and understanding of puns,

As a special form of linguistic expression, Chinese and English puns are
characterized by multiple meanings and cultural nuances. It conveys humor and
provokes thought through the double interpretation of words or hints of meaning. At
the same time, Chinese and English puns also reflect values in different cultural
backgrounds, such as family concepts and life philosophies. Second, cultural
differences in humor, language use, and communication styles have an important
impact on the interpretation and acceptance of Chinese and English puns. Therefore,
in intercultural communication, understanding and respecting these differences is key
to ensuring that puns are effectively communicated and correctly interpreted.
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