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In the age of digitalization, when the main volume of
information is perceived through the visual channel, the importance of
visual communication is growing rapidly. Designers are becoming key
participants in the process of creating visual messages that should be not
only aesthetically appealing, but also effective in terms of informing,
persuading and emotionally impacting. Therefore, the professional
training of designers should be aimed at developing a high level of
graphic literacy in them, that is, the ability to read and create complex
visual texts [1].

Visual communication is the process of transmitting information
through images, signs, graphics, colors, spatial compositions. For a
designer, it is the main means of professional self-expression. Effective
visual communication ensures the clarity of the message, enhances the
emotional impact and forms the necessary associations in the user.

As Bostrom notes, a modern visual message is not just an image,
but a structured system of elements that are subordinate to a general
concept. Studying the principles of visual communication allows a
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designer to direct the viewer's attention, emphasize important elements,
and avoid "visual noise" [2].

Graphic literacy is the ability to create, analyze, and interpret
graphic information in various forms, from infographics to branding
elements. This concept encompasses mastery of graphic techniques,
compositional principles, an understanding of typography, color
science, sign systems, and modern digital tools [6].

Graphic literacy also involves the ability to encode content into
graphic form, adapt the message to a specific audience, platform, and
context of use. As the experience of Western educational programs
shows, the development of this competence is one of the key elements
of design education [4].

In the context of professional training of designers, visual
communication is not a separate module, but permeates all stages of
training. It is present in the study of the basics of composition,
typography, visual storytelling, digital design technologies. At the same
time, graphic literacy is an indicator of the student's ability to
professional growth.

Particular attention should be paid to the formation of critical
visual thinking - the ability to analyze graphic products, to detect hidden
meanings, value judgments, and manipulative techniques in them. This
is important both in the creation of a commercial product and in social
design, where visual language performs an ideological function [3].

Among the effective pedagogical tools for the formation of
graphic literacy, the following can be distinguished:

* Project-based learning, which allows students to integrate
knowledge from different disciplines into a real design product.

» Case method, with the help of which students analyze
successful examples of visual communication.

* Critical analysis of visual messages, which forms the ability to
distinguish between high-quality and low-quality design solutions.

» Working with professional graphic editors (Adobe Illustrator,
Figma, Canva), which provides the technical side of graphic literacy.

* Group projects that simulate work in design studios.

According to the results of research by Poynor R., the
implementation of such methods contributes to a significant increase in
the level of visual culture of future designers [5].
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The formation of visual communication has not only a technical
but also an ethical component. The designer must be aware of the
responsibility for the created image, which can shape public
perceptions, evoke positive or negative emotions. This is especially
important in the field of social advertising, branding, and media design

[7].

It is also necessary to take into account the influence of cross-
cultural visual literacy: symbols, colors, typography have different
perceptions in different cultures. This poses the task of developing
global visual competence.

Thus, visual communication and graphic literacy are not
auxiliary, but basic components of the professional training of a
designer. Their development should be integrated, interdisciplinary and
purposeful. The formation of these competencies contributes not only to
improving the quality of design solutions, but also to the development
of critical thinking, aesthetic sensitivity and visual culture in general.
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