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Foreword

The Second International Conference EUROINTEGRATION IN THE ARTS, SCIENCE
AND EDUCATION: PERSPECTIVES, PERSPECTIVES OF IMPLEMENTATION is an event
that demonstrates the support of Ukrainian scientists by Lithuanian colleagues and is dedicated
to the topical issues of fine arts, culture and pedagogy.

For the second year in a row, researchers with many years of experience, as well as
undergraduate and graduate students, meet in the scientific space of the conference, which is
in line with the principle of equality and aims to combine traditions and alternative approaches.

The conference proceedings reflect the main goal of the event - to bring together
European and Ukrainian researchers, to highlight non-standard opinions and to establish ways
of interaction in the field of interdisciplinary research. Our tasks are to find answers to the
questions of how intergenerational knowledge and diverse perspectives can improve the
sustainable development of education and science, how to integrate theoretical achievements
into life, and how to combine science and art in the context of new demands and requirements
of society.

The publication of the proceedings in an online format is a deliberate move by the
conference organisers, in consistence with one of the priorities of the European Green Deal -
the rational use of natural resources and the development of an ecological consciousness in the
global scientific community.

Compilers
IlepeamoBa

Hpyra Mixnaaponna xkoHdepenuis «€BPOIHTEI'PAIISL B MUCTEL[TBI, HAVYIII
TA OCBITI: JOCBI/, ITEPCITEKTHBU PO3BUTKY» — 3axif, 110 1eMOHCTPYE MIATPUMKY
YKpaiHCBKUX BYEHUX JIMTOBCHKMMH KOJIETaMH, IPHUCBSUCHUA AaKTyaJIbHUM IpoOiieMam
00pa30TBOPUOr0 MUCTELTBA, KYJIBTYPH 1 MEJArorikH.

Jpyruii pik nocnuib B HAYKOBOMY MPOCTOP1 KOH(PEPEHIT 3yCTpidatoThCsl TOCI1THUKN
3 GaraTopiuHUM JIOCBIIOM Ta CTYJEHTH 1 aclipaHTH, 110 BIAMOBiJa€ MPUHLUIY PIBHOCTI Ta
CHPSIMOBAHO Ha MOE€HAHHS TPAIUIIIN 1 aIbTEpHATUBHUX IM1IXOIIB.

Marepianun koHpepeHLii BiA3EPKATIOIOTh TOJOBHY METy 3aXoAy — OO0’ €JHaHHs
€BPONEHCHKUX 1 YKpPAlHCHKUX JOCHIJHHMKIB, BUCBITJIICHHS HECTaHJAPTHUX JYMOK Ta
HaJIaroHKEHHS MUIAX1B B3aeMOIil y ITapyHI MIKIUCIUTUTIHAPHUX AOCHIKeHb. Harli 3aBnanHs
— i€ MOUIYK BIANOBIJAEH Ha 3alUTAaHHS, K 3HAHHS PI3HUX MOKOJIIHb Ta PI3SHOMAaHITHI TOYKU
30py MOXYTh TMOKpPALIUTU CTaJUH PO3BUTOK OCBITU 1 HAayKH, SIK IHTETpyBaTH TEOPETHUYHI
3M00yTKH B KUTTS Ta MOEIHATH HAYKY 1 MHUCTEITBO B KOHTEKCTI HOBHX 3aIllUTIB Ta BUMOT
CYCILIBCTBA.

[lyOnikamist MatepianiB B OHJalH-(opmari — YyCBIAOMIIEHHH KpOK OpraHi3aTopiB
KOH(epeHIii, IKKi1 BiAMOBiae 0THOMY 3 IPIOPUTETHUX HAMPAMIB y peai3allii eBporneichbKoro
«3eNIEHOT0 KypCy» — PalliOHaJIbHOMY BUKOPHUCTAHHIO MPUPOJHHUX PECYpCiB Ta (OpMyBaHHIO
€KO-CBIZIOMOCT] Y CBITOBI/ CHIJIbHOTI BYCHUX.

YnopsaaHuku
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CULTURAL CODES AND IDENTITY IN FASHION

Lisohor Alla
Lecturer, The State Institution «South Ukrainian National Pedagogical University
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Annotation. The thesis examines the relationship between cultural codes and identity in
fashion, focusing on how fashion is a tool for expressing social, ethnic, and cultural
characteristics of individuals. The main theories of cultural codes and their role in shaping
identity through visual symbols, style and fashion trends are analyzed. Special attention is paid
to the processes of globalization and their impact on local and global identities in fashion
discourse. An important aspect is also the impact of modern technologies and digital platforms
on the speed and nature of the spread of fashion codes, which contributes to the merger of
various cultural influences and the formation of new types of identities. The relevance of the
topic stems from the need to understand fashion as a cultural phenomenon that can influence
social interaction, public opinion and personal expression in a rapidly changing cultural and
technological context. In the age of globalization and the development of digital
communications, fashion is becoming not only a tool for personal identification, but also a
powerful means of cultural dialogue and transformation of social structures.

Keywords: cultural codes, identity, fashion, design, stylistics, nationality, globalization, ethnic
motives, fashion semiotics, social symbols, cultural theory, digital technologies.

Introduction. Fashion is not only a reflection of aesthetic preferences, but also an important
element of socio-cultural processes that shape individual and collective identity. The term
“cultural codes” refers to a system of symbols that have social and cultural significance. They
not only create certain images, but also determine social interaction, helping to interpret
cultural differences and similarities. In the context of fashion, cultural codes define how people
use clothing and accessories to express their identity, belonging to a particular social or ethnic

group.

Theoretical part

The term “cultural code” was coined by Julian Okhlikov and other cultural studies scholars to
refer to a system of signs and symbols that share common meanings within a culture (Hall,
1997). Fashion as a form of cultural expression uses these codes to allow individuals to
communicate through style and appearance. Clothes, accessories, colors, silhouettes and
fabrics are elements of non-verbal communication that reflect belonging to a particular social
group, status, cultural tradition or even political beliefs. For example, in Japan, the kimono
remains an important symbol of national culture, while adapting to modern trends. Its use on
international catwalks demonstrates the interaction between traditional and globalized
fashion.

Fashion theorists, such as Paul Douglas (2003), emphasize that fashion goes beyond personal
taste preferences and serves as a means of social interaction. Clothes serve as a kind of “social
passport” through which a person communicates with the environment, demonstrating the level
of adaptation to social norms or, conversely, protesting against them. Pierre Bourdieu (1984)
considers fashion as a mechanism of reproduction of social capital, where the choice of style
is not only a matter of aesthetics, but also a way of demonstrating economic, cultural and
symbolic status. For example, a suit as an element of business attire in Western culture is a
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symbol of professionalism and status. However, in today's world, this code is changing - casual
style is growing in popularity even in the corporate environment, which indicates changes in
social hierarchies and work ethics.
With the development of globalization, fashion trends are becoming more and more unified,
which leads to the merger of local identities with global trends. At the same time, this process
does not lead to the disappearance of traditional cultural codes, but, on the contrary, stimulates
their adaptation and rethinking. Tomlinson (2002) notes that contemporary fashion combines
glocal (global-local) elements, where ethnic motifs, traditional crafts and local styles are
integrated into mass culture, acquiring new meaning. For example, Ukrainian embroidery,
which used to be associated exclusively with traditional national dress, has now become a part
of global catwalks, including Valentino and Dior collections. This demonstrates how a local
cultural code can be adapted in a global context.
Fashion also serves as a means of political expression, allowing for the transmission of social
moods, challenges of the times, and movements for social change. Historically, it has been used
as a form of protest, as seen, for example, in the dresses of the suffragettes or the black dress
code of the #MeToo movement (Kaiser, 2012). Designers use fashion as a platform for
expressing social ideas, raising issues of equality, human rights and environmental
responsibility. For example: Maria Grazia Chiuri's collection for Dior (2017) included T-
shirts with the inscription “We Should All Be Feminists”, which became a fashionable
manifesto in the fight for women's rights. In 2022, the Balenciaga fashion house also used the
catwalk as a symbol of protest against the war, presenting a collection in the style of refugees.
Digital technologies are further transforming cultural codes in fashion, changing the way they
are created, consumed, and interpreted. Thanks to platforms such as Instagram, TikTok and
Pinterest, fashion communication processes have become more democratic and inclusive,
allowing new groups of people to influence trend-setting (Rocamora, 2019). New digital
identities are emerging, manifesting themselves in the form of virtual clothing, NFT fashion,
and avatars in the metaverse (Bolton, 2020). For example, in 2021, the Gucci brand released
digital shoes that can only be worn in virtual space. This indicates a change in the perception
of fashion, where real and digital realities are increasingly overlapping.
Fashion is a complex socio-cultural phenomenon that goes far beyond aesthetics and personal
preferences. It reflects deep processes of identification, translating social, political, and
technological changes taking place in society. Taking these aspects into account, we consider
cultural codes and identity in fashion through the following key dimensions

- Fashion as a mechanism of social and cultural identity

- Globalization and glocalization in fashion

- Fashion as a means of political and social expression

- Digitalization and new forms of identity in fashion
Thus, fashion is not only a reflection of individual style, but also an important tool for social
interaction, cultural coding and identification. It is constantly changing under the influence of
globalization processes, political movements, and digital technologies, shaping new ways of
expression and interaction in the modern world.

Conclusions. Cultural codes play a key role in the formation of identity through fashion, acting
as a kind of symbolic language that helps individuals interact in social space. Globalization and
digital technologies have significantly changed traditional notions of style, contributing to the
emergence of new hybrid forms of fashion expression. At the same time, despite the unification
of fashion, local traditions do not lose their significance, but, on the contrary, are integrated
into the global context, giving new meanings to fashion images. Fashion also remains an
important means of social and political change, reflecting the zeitgeist and the needs of society.
Thus, the study of the relationship between cultural codes and fashion is relevant for
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understanding modern mechanisms of identity formation, as well as cultural and social
transformations taking place in the postmodern and digital era.
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