MIHICTEPCTBO OCBITU I HAYKU YKPATHU
113 «IIIBAEHHOYKPATHCHKU HALIIOHAJIBHUU ITEJAT OT TYHUIA
YHIBEPCUTET IMEHI K. JI. YmmnHCBKOro»

Kadenpa repmaHchkuX 1 CX1IHUX MOB Ta METOJMKHU iX HaBUAHHS

ABpamenko b. B.

MeToau4uHi pekoMeHaALIT
3 IMCHMILIIHA «AHIJIOMOBHA MeJia KOMYHiKaIisg»
10 MPOBE/ICHHS MPAKTUYHHUX 3aHATH CTY/ICHTIB
4-ro poxky HABYAHHS CIENiaJIbHOCTI
014 Cepenns ocBita (MoBa i jgiTepatypa (kopeiicbka)),

014 Cepenns ocsita (Moga i giTteparypa (KkuTaiicbKa))

Opneca- 2024



PexomenmoBano BueHOO pamoro [liBAEHHOYKpAiHCHKOTO HAIllOHATBHOTO
negaroriydoro yHisepcuretry imeHi K. JI. Yummucekoro» (mpotokon Ne5 Bifg 31

*oBTHs 2024 p.)

b. B. ABpamenko

MetoauyHi pekoMeHalli 3 TUCIUILTIH « AHTJIOMOBHA Me/lla KOMYHIKaIIis» 10
MIPOBEICHHSI TPAKTUYHUX 3aHATH CTYACHTIB 4-T0 POKY HAaBUaHHS CHEIiadIbHOCTI
014 Cepennst ocita (Mosa 1 miteparypa (kopeiicbka)), 014 Cepennsi ocBita

(Moga 1 miTeparypa (kutaiicbka)). Oneca, Marictp. 2024. 45 c.

Peuensenru:

T. M. SI6n0HCBKa - AOKTOp MEAroriyHuX Hayk, npodecop kadeapu ¢iiaoorii
OpechKoro HallOHAIBHOTO MOPCHKOTO YHIBEPCUTETY.

H. O. OcpkiHa — KaHAMAAT MEJArOriYHUX HAyK, JOIEHT Kadeapu 3axigHuXx i
CXiTHUX MOB Ta METOAMKM I1X HaByaHHSI Jlep:kaBHOTO  3aKiamy
«IliBpeHHOYKpaiHCHKUI HalllOHATBHUMN TenaroriyHuil yHiBepcuteT imeni K. .

YIIUHCHKOT O

MeroauuHi  pekoMeHalii 3  JUCHUINIIHM  «AHTJIOMOBHa  Mejia
KOMYHIKAaIlis» 10 MPOBEACHHS MPAaKTUYHUX 3aHATh CTYAEHTIB 4-r0 pOKY
HaBuaHHs crenianbHocTi 014 Cepennst ocita (MoBa 1 nitepaTtypa (Kopeichka)),
014 Cepennsa ocBita (MoBa 1 mitepaTypa (KuTaicbka)) MOKIUKAHI JOTIOMOITH
3n100yBauaM 4-ro poky HaB4YaHHS c(h)OpMyBaTHU 3HaHHS NpPO (HEHOMEH, TEOopii Ta
KOHIIEMIII MacoBOi KOMYHIKallii, BHJIM Cy4YaCHMX aHIJIOMOBHHUX MeJia, iX
O0COOJIMBOCTI Ta B3a€EMOJI1}0, KOMYHIKAIIHHI TEXHOJOrI B iH(opMaliiHOMy
CycniabCcTBl. MeToAWYHI peKOMEeHJalii po3po0JeHl y BIAMOBIAHOCTI [0

MpOrpamMu TUCIUIUTIHA « AHTJIIOMOBHA MeJia KOMYHIKAIIisi».



CONTENTS

Introduction 4
UNIT 1. Media and Communication. Functions of Media 6
UNIT 2. Traditional and New Media 9
UNIT 3. Media Policy 14
UNIT 4. Media Impact 23
Recommended literature 32




HHEPEIMOBA

MeroanuHi peKOMeHaIlli 3 HaBYaIbHOI TUCIUIUTIHA « AHTJIOMOBHA Melia
KOMYHIKaIlis» TMpU3HA4YEeH] IJi1 3/100yBadiB mepiioro(bakagaBpChbKOro) pPiBHS
cnemianbHocTi 014 Cepennsi ocBita (MoBa 1 mitepatypa (kopelicbka)), 014
Cepennst ocBita (MoBa 1 jiTeparypa (KUTaiicbka)), YKIAJEH1 AJisi TIPOBEICHHS
MPaKTUYHUX 3aHATH 3 BIAMOBIAHOT IUCITUILIIHHU.

Po3po6rnieni MeTtoauuHi pekoMeHpaailii CckepoBaHi Ha (HOpMyBaHHS
3n00yBauyaMu Tepiioro (0akaJlaBpChKOro) 3HaHb Npo (eHomeH, Teopii Ta
KOHIIETIIi MacoBOi KOMYHIKaIlii, BHIM CyYaCHHX aHTJIOMOBHHUX Mefia, iX
O0COOJIMBOCTI Ta B3a€EMO/III0, KOMYHIKaIlIiHI TEXHOJOrIT B 1H(pOpMaIiiHOMY
CYCNUJIBCTBI;  BMIHHS  OpIEHTYBaTHUCS B  CY4acCHOMY  aHTJIOMOBHOMY
iH(opMaliitHOMy POCTOP.

['onoBHOIO METOIO0 JTaHUX METOAMYHHUX PEKOMEHJAIld € BUPOOJICHHS
YMiHb aHaJTI3yBaTH 3MICT 1 (OpPMY Cy4yaCHUX aHTIIOMOBHHUX ME]1all0B1IOMJICHb,
CTBOPIOBATM  BJAaCHI; HABUYOK  MYyOJIYHOIO  MOBJIEHHS, IPOBEICHHS
MeJ1aJI0CTIDKEHHSI, BUKOPHUCTAHHS 3ac00iB MacoBOI KOMYHIKaIll K JKepen
aKTyaJbHOI 1H(pOpMaIIii.

[licns  ompamoBaHHA KypCcy «AHIJIOMOBHA MeJla KOMYHIKAIis»

3100yBayl OCBITH IIOBUHHI 3HAMU.

ICTOpIIO 1 TEHIEHLIi PO3BUTKY MAaCOBUX KOMYHIKAIIiif;

- 3acaJHUY1 MOHATTS T€OPil MAaCOBUX KOMYHIKAIIii;

- 1CTOpIIO PO3BUTKY MACOBHUX JOCIIIKEHb;

- TOJIOBHI €JIEMEHTH KOMYHIKAI[IHHOr0 MPOLECY B MEXKAaX MacOBOT KOMYHIKallli;
- (dopmMu 31MCHEHHS MPOIECY KOMYHIKAITIT;

- (akTopw, 110 BIUIMBAIOTH Ha MPOLIEC MACOBOI KOMYHIKAIIil;

- TpaBwWJIa OpraHizallii eeKTUBHOTO CIIKYyBaHHS;

- MpaBuJIa BUKOPUCTAHHS 3HAKIB 1 3HAKOBUX CUCTEM Y CIIIJIKYBaHHI;

- NPUYMHU BUHMKHEHHS KOMYHIKaTUBHUX Oap’€piB;

- CIOCOOM BCTAHOBJICHHS 3BOPOTHOTO 3B’ SI3KY 3 aYJUTOPIEIO



[Ticns onparroBaHHs Kypcy 3700yBadl BUIOT OCBITH TOBUHHI yMimu:

BUKOPHUCTOBYBAaTH 3HAHHS OCHOB 1H(GOPMATHUKH W CydacHUX 1H(OpMaliiHUX

TEXHOJIOT1H;

- y3arajJpHIOBaTH, aHaJII3yBaTH 1 CHHTE3yBaTH 1H(OpMAaIlil0 3 Teopii MacoBOi
KOMYHIKarlii B CIiBBIIHOIIEHH] 3 IHITUMU JUCITUTUTIHAMUY;

- BHUKOPHCTOBYBATH KOMYHIKaTHBHY KOMIIETEHIIIO JIsl €EKTUBHOT B3aEMOJIIT B
pi3HUX chepax CHIIKYBaHHS;

- MPOBOJIUTH BiIOIp 1 cucTeMaTH3alio iHGOPMALIHHUX MaTepialiB, IO
BUKOPUCTOBYIOTHCS 3 KOMYHIKaTUBHOIO METOIO B PI3HUX CYCHUIBHUX cepax;

- TPOBOJUTH MEA1a0CIIII>KCHHS;

- OI[IHIOBATH aHTJIOMOBHI KOMYHIKaIlil CBITOBUX ME/ia;

- aHaNi3yBaTU OCOOJIMBOCTI MEJIIyMIB PI3HUX BH/IIB;

- OpIEHTYBATHUCA Yy TPOOJIEMATHII TPOMAJICBKOTO MOBJICHHS;

- BUKOPHUCTOBYBATH 3aCO0M aHTJIOMOBHOT MAaCOBOT KOMYHIKAIII1 JUIsi OTPUMaHHS,
nepepoOKd 1 CTBOPEHHS aKTyallbHOI 1H(OpMaIli y BUIJIAII JOKYMEHTIB,
pedeparis, qonoBiaeH, cTaTei, IHTEPB 10;

- BJIOCKOHAJIIOBATH OCOOUCTICHY KOMYHIKaIlliHy KOMIIETEHTHICTb,
BUKOPUCTOBYIOUM OTpPUMaHl CHElialdbHl 3HAHHSA, HABUYKU Ta BMIHHS
MI)KOCOOHMCTICHOI 1 MAaCOBOT KOMYHIKAITIi.

MeroauuHi peKOMeHHalii MICTATh JECSITh PO3AUNB Ta CIHUCOK
PEKOMEHJIOBAaHOI  JiTeparypu. Y CIOHCKY pPEKOMEHJOBAHOI JITepaTypu
MPOTIOHYEThCST Tepeik 0a30BOi Ta OAATKOBOI JiTepaTypu. TemMu po3aiiiB
METOJMYHUX PEKOMEHJAIll BIAMOBIAAIOTh BHUMOTaM poOOYOi TPOrpamu
HABYAJIbHOI JUCIHUILUIIHA «AHTJIOMOBHA MeJlla KOMYHIKAIlish» Ta MependadyaroTh

poboTy B 00cs31 150 ronuu jyist 3100yBaviB 4-r0 poKy A€HHOI (popMU HaBYAHHSI.



UNIT ONE
Media and Communication. Functions of Media

1. Answer the questions on the topic of the lesson:
- What comes to your mind when you hear the word ‘communication’?
- How the term ‘media’ can be defined?
- How to define ‘media literacy’? Is it important?
- How do you interpret the ‘communication media’ term?
- What are the functions and dysfunctions of media?

- What are media types or categories?

2. Read the text to get the answers to the questions above.

Technically when we talk about communication, we mean the process of
generating meaning by sending and receiving verbal and nonverbal symbols and signs
that are influenced by multiple contexts. Communication is also an interaction through
messages whether electronic or face-to-face.

The word ‘media’ comes from a Latin word ‘Medium’. Medium in Latin means
"vehicle, equipment, tool" and also "middle, mid, common". In English there isn't a
word describing at the same time a "tool/vehicle™ and "the point at an equal distance
from the sides of something”, that’s why the word ‘medium’ was chosen. Medium is
similar to media. So Media just means the transmission channels used to store, process
and transmit information and/or data to a wide audience.

Media literacy is the ability to access, analyze, evaluate, create and act using all
forms of communication. It's an essential life skill that enables you to become a critical
thinker and an effective communicator. Having this skill empowers you to think
critically about the content you find when accessing a media outlet. In it's simplest form,
media literacy is having the knowledge, understanding and the ability to use various
types of media. Media literacy education provides tools to help people develop receptive

media capability to critically analyze messages, offers opportunities for learners to
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broaden their experience of media, and helps them develop generative media capability
to increase creative skills in making their own media messages.

The mass media serves several general and specific functions. In general, the mass
media serves surveillance, transmission of culture, education, diversion and bonding
functions.

Communication media refer to the ways, means or channels of transmitting
message from sender to the receiver. Communication media indicate the use of verbal or
non-verbal language in the process of communication. Without language, none can
communicate. Whenever communication takes place, media are used there. So
communication media are regarded as an integral part of communication process.

Finally, we can conclude that media of communication are the ways, channels, or
means that are employed in establishing communication. The communicator develops
message and sends it to the receiver through a medium.

The types of media are the different channels through which information and
entertainment reach an audience. Media often includes the content itself as well as the
physical device needed to transmit it, such as television programming and a television.
Media can be divided into four distinct categories: print media, broadcast media, Internet
media, out-of-home media. Broadcast media includes information transmitted through
one of several mass communication channels, such as television and radio.
Internet media is content distributed online and can include emails and online
publications. Out-of-hnome media, or OOH, is media that reaches people when they are

outside of their homes, like billboards.

3. Watch the following video on the functions and dysfunctions of media.

https://www.youtube.com/watch?v=BkokzJvyDr4

4. Having watched the video do the following tasks:
a) fill in the blanks with the appropriate function:

- Usually associated with social media; pertains to media as a means of communicating


https://www.youtube.com/watch?v=BkokzJvyDr4

with family, friends and even the rest of the world; the media user takes on the role of

producer navigating the public sphere. function.

- Usually associated with the news media; pertains to media as a source of information
about what is happening in society and the world; assists people in decision- making;

makes people aware of actions being taken by the powers -that- be.

function.

- Usually associated with printed media (books), videos and television; pertains to media
as a source of supplementary educational information such as use of language, math
techniques history lessons; supplements public school education and provides teachers

with additional teaching materials. function.

- Usually associated with film, television and tech entertainment; pertains to media as a
source of escapism, where they can forget their present worries and take a moment to

relax. function.

b) find more dysfunctions of media.



UNIT TWO
Traditional and New Media

1. Answer the questions on the topic of the lesson:
- What is ‘old/traditional media’? What is an example of old/traditional media?
- What are the key features of traditional media?
- What are the advantages and disadvantages of old media?
- What is ‘new media’? What is an example of new media?
- What are the key features of new media?
- What are the advantages and disadvantages of new media?

- How is traditional different from new media?

2. Read the text to get the answers to the questions above.

In today’s rapidly evolving digital age, the way information is communicated,
consumed, and shared has undergone significant transformation. This transformation is
largely attributed to the emergence of two distinct categories of media: traditional
media and new media. Traditional media encompasses the conventional means of mass
communication that have been established over the years, such as print newspapers,
television, radio, and physical books. On the other hand, new media refers to modern
forms of communication and technology, including internet, social media, mobile
devices, virtual reality, and other digital platforms.

Traditional media refers to the conventional means of mass communication that
existed before the rise of digital technologies and the internet. It includes various forms
of media that have been established over the years, such as:

1. Print Media: This includes newspapers, magazines, and newsletters, which deliver
news, articles, and other information in printed formats.

2. Broadcast Media: This category comprises television and radio, which transmit news,
entertainment, and other programs through electromagnetic waves.

3. Outdoor Media: This encompasses billboards, posters, and signage displayed in public

spaces to convey advertising messages.


https://studymasscom.com/communication/what-is-mass-communication/
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4. Direct Mail: This involves sending printed materials, such as brochures and catalogs,
directly to individuals’ mailboxes.
5. Film: Traditional film refers to motion pictures that are shown in theaters and
projected onto a screen.
6. Analog Audio: This includes cassette tapes, vinyl records, and other analog formats
for recording and playing audio content.
7. Books: Traditional printed books have been the primary means of long-form
information storage and dissemination for centuries.

Here are some key features of traditional media:
One-way Communication.  Traditional media primarily involves one-way
communication, where information is delivered from the source (e.g., newspaper, TV
station) to the audience without direct interaction or feedback.
Limited Interactivity. Unlike new media, traditional media lacks the level of interactivity
seen in digital platforms. Audiences typically have limited or no ability to actively
engage with the content or participate in discussions.
Physical Format. Traditional media often exists in physical formats, such as printed
newspapers and magazines, physical books, and analog audio or video recordings.
Scheduled Distribution. Broadcast media, like television and radio, operate on a
scheduled distribution model, where content is broadcast at specific times, and
audiences need to tune in accordingly.
Localized Reach. Traditional media, especially newspapers and regional television
channels, often have a more localized reach compared to the global nature of new media
platforms.
Production Costs. Producing traditional media content, especially for broadcast and
print, can involve higher production costs and longer lead times compared to digital
content.
Longevity and Permanence. Printed materials, such as books and newspapers, have a
sense of longevity and permanence, allowing people to access them even without digital

devices.
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Limited Analytics. Traditional media lacks the advanced analytics and tracking
capabilities of new media, making it challenging to gather detailed audience insights.
Offline Consumption. Unlike new media, which often requires internet access,
traditional media can be consumed offline, allowing people to read newspapers, watch
TV, or listen to pre-recorded content without an internet connection.

New media refers to the modern forms of communication and technology that
have emerged in the digital age. It includes various interactive and digital platforms such
as the internet, social media, mobile devices, virtual reality, augmented reality, and other
digital technologies. These platforms enable users to create, share, and interact with
content in real time, fostering a more participatory and interconnected digital
environment. New media has significantly impacted how information is disseminated,
consumed, and experienced, transforming various aspects of society, culture, and
communication.

Here are some key features of new media:

Interactivity. New media encourages active participation and engagement from users.
Unlike traditional media, which is often one-way communication, new media allows
users to interact with content, create their own, and engage in discussions with others.
Accessibility. Digital technologies have made new media widely accessible to people
around the world. The internet and mobile devices have facilitated the ease of accessing
and consuming information and entertainment.

Global Reach. New media has a global reach, enabling content to be shared and
accessed by people from different parts of the world. This interconnectedness has led to
a more diverse and inclusive online community.

Multimedia Integration. New media combines various forms of media, such as text,
images, audio, and video, to create richer and more immersive experiences for users.
Real-time Communication. Platforms like social media and instant messaging enable
real-time communication, allowing people to connect and exchange information
instantaneously.

User-generated Content. Users can actively contribute to new media by creating and

sharing their own content, leading to a democratization of information and creativity.
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Personalization. New media platforms often use algorithms to tailor content and
recommendations based on user’s interests and behavior, providing a more personalized
experience.

Virality and Shareability. Content on new media platforms can quickly go viral and be
shared widely, amplifying its reach and impact.

Constant Evolution. New media is continuously evolving, with emerging technologies
and trends shaping the way content is produced, shared, and consumed.

Integration of Virtual and Real Worlds. Augmented reality and virtual reality
technologies have blurred the lines between the physical and digital worlds, creating
new possibilities for immersive experiences.

Overall, new media has revolutionized how we communicate, access information, and
interact with each other, bringing about significant changes in various aspects of modern
life.

3. Watch the following video on traditional and new media comparison.
https://www.youtube.com/watch?v=0xc2UOV3AKQ

4. Read the article following the link below.

https://edinbox.com/council/media-gmec/1015-traditional-media-vs-new-media-an-

analytical-comparison

5. Having read the article do the following tasks:
1) write down traditional and new media features;
2) say whether you agree with its content and why;
3) think and give your opinion on whether traditional media is vanishing or not;

2) explain which media you use more and why.

6. Work with written communication:
Last week you returned from China/Korea where you were taking a course in Media

Communications. The tutor of your group asked you to prepare a REPORT on


https://www.youtube.com/watch?v=0xc2UOV3AkQ
https://edinbox.com/council/media-gmec/1015-traditional-media-vs-new-media-an-analytical-comparison
https://edinbox.com/council/media-gmec/1015-traditional-media-vs-new-media-an-analytical-comparison
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comparative characteristics of communication media in Ukraine and China/Korea and
present it to your Ukrainian groupmates.

Please include the following points:

1. popular communication media.

2. censorship and media freedom.

3. similarities and differences of media policy.

Click the link https://grammar.yourdictionary.com/style-and-usage/report-writing-

format.html to know more about rules of writing a report if needed.


https://grammar.yourdictionary.com/style-and-usage/report-writing-format.html
https://grammar.yourdictionary.com/style-and-usage/report-writing-format.html
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UNIT THREE
Media Policy

1. Answer the questions on the topic of the lesson:
- What is meant by independent media?
- What is the Ukrainian media policy?
- What social media does Ukraine not allow? Why?
- What is the role of mass media in Ukrainian education?
- What is the Chinese media policy?
- What social media does China not allow? Why?
- What is the role of mass media in Chinese education?
- What is the Chinese media policy?
- What is media policy in North Korea and South Korea?
- What social media do North Korea and South Korea not allow? Why?

- What is the role of mass media in education in North Korea and South Korea?

2. Read the text to get the answers to the questions above.

Anyone who seeks to underestimate the centrality of media in contemporary life
does so at their peril. Today, arguably more than at any time in the past, media are the
key players in contributing to what defines reality for the citizens of any country. The
media comprises major industries within the general economy, systems of
representations, a forum for debate and the expression of desires, a source of potential
influence and objects for analysis and understanding of society. Many countries have
implemented policies to support and regulate the media, usually deriving from very
different national contexts, traditions and prevailing political circumstances.

Independence is an essential aspect of human life that can be described as the ability
to take care of oneself and make decisions without relying on others. Independent
media refers to any media, such as television, newspapers, or Internet-based
publications, that is free of influence by government or corporate interests. Free,

independent media allow the public to make informed decisions, hold leaders
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accountable and hear a diversity of opinions — all free of government or corporate
influence.

The mass media in Ukraine refers to mass media outlets based in Ukraine.
Television, magazines, and newspapers are all operated by both state-owned and for-
profit corporations which depend on advertising, subscription, and other sales-related
revenues. The Constitution of Ukraine guarantees freedom of speech. The constitution
and laws provide for freedom of speech and press. However, the government does not
always respect these rights in practice. The main regulatory authority for the broadcast
media is the National Television and Radio Broadcasting Council of Ukraine, tasked
with licensing media outlets and ensure their compliance with the law. Its members are
appointed by the President and the Parliament (4 members each) — though the
appointment process has been criticized as politicised.

Most Ukrainian media outlets have private owners. Local governments also own
local TV and radio stations. In 2020, the BBC opined that “Funding for the public
service network UA:First is meagre and its ratings are low”. In Ukraine many news
outlets are financed by wealthy investors and reflected the political and economic
interests of their owners. The decline in advertising revenues has left media outlets even
more dependent on support from politicised owners, hence hindering their editorial
independence. Paid content disguised as news remains widespread in the Ukrainian
media, weakening their and journalists’ credibility, especially during electoral
campaigns. According to an April 2014 poll by Razumkov Centre, the Ukrainian media
was trusted by 61,5 percent of respondents (Western media 40,4 percent). The Internet
in Ukraine is well developed and steadily growing. According to Freedom House (non-
profit organization group in Washington, D.C.) the Internet in Ukraine is “Free”, in
contrast to Ukraine’s news media as a whole which is considered to be only “Partly
Free”. Maybe because in May 2017, president Poroshenko signed a decree blocking
access in Ukraine to Russian servers VVKontakte, Odnoklassniki, Yandex and Mail.ru,
claiming they participate in an informational war against Ukraine.

The situation changed in 2022. Due to the war/martial law, the constantly shifting

territory -and so the population- under the effective control of the Ukrainian
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Government posed challenges in data collection. Nonetheless, the research behind the
report managed to draw some interesting observations. The war decisively impacted the
situation of media and citizens’ behaviour towards media: unavoidably the legal regime
of martial law in Ukraine restricted the right to freedom of expression, necessitating
derogation from international conventions protecting it and the freedom to hold opinions
and receive information and ideas without interference by public authority and
regardless of frontiers. Overall news consumption via traditional platforms decreased as
audiences transitioned to social networks. Smartphones emerged as the primary source
for news consumption, with Telegram taking the lead and surpassing Facebook
compared to the previous year. Studies show that after February 24, 2022, 63.3% of
Ukrainians started reading Telegram channels to receive news, while only 35.9% did so
before the full-scale invasion. Ukranian’s Authorities responded to this change by
actively creating their own Telegram channels for direct and fast communication with
the population.

The role of mass media in Ukrainian education is great. Nearly a month after
Ukraine shut down all schools to slow the spread of COVID-19, the country was using
TV to help students study remotely. The new project was called the All-Ukrainian
Online School. Launched by President VVolodymyr Zelensky and implemented by the
Ministry of Education and Science, it has put some of Ukraine’s best teachers to work
bringing education into the home. The teachers filmed basic lessons, which were aired
daily on local TV channels. The classes were also published on the education ministry’s
You Tube channel and through film streaming services. When the government
announced the quarantine, schools had to act fast to transfer their students to distance
education to keep up with the curriculum. In Ukraine, every educational institution was
allowed to choose its own tools for remote learning. But as they were rarely used, few
schools had a prearranged plan. Many teachers had to master online platforms and
software on the cuff, while preparing lesson plans. Others — particularly in rural areas,
where computer literacy and internet access are lower — decided to give assignments
remotely and collect them in person. However, some students from villages had limited

or no access to the internet, and no computers. But most households, even in rural areas,
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have TVs. That’s where the education ministry’s initiative came in handy and the All-
Ukrainian Online School appeared. Another popular example of educational media was
the first online radio for students called “School”. It was launched in 2020 in order to
attract listeners to interesting educational content. Students, their parents and teachers
were offered modern music, educational programs and useful advice. You could listen to
it on the official website of this radio “onlineradio.school” or download the radio
application in the app stores.

Media in China is strictly controlled and censored by the Chinese Communist
Party, with the main agency that oversees the nation's media being the Central
Propaganda Department of the CCP. The largest media organizations, including
the China Media Group, the People's Daily, and the Xinhua News Agency, are all
controlled by the CCP. All media continues to follow regulations imposed by the Central
Propaganda Department of the CCP on subjects considered taboo by the CCP and all
journalists are required to study Xi Jinping Thought to maintain their press credentials.
Reporters Without Borders has described President Xi Jinping as the "planet's leading
censor and press freedom predator”. It says government policies are aimed at achieving
"complete hegemony over news coverage and the creation of an international media
order heavily influenced by China". Reporters Without Borders consistently ranks China
very poorly on media freedoms in their annual releases of the World Press Freedom
Index, labeling the Chinese government as having "the sorry distinction of leading the
world in repression of the Internet". As of 2023, China ranked 179 out of 180 nations on
the World Press Freedom Index.

Beijing tries to limit access to foreign news by restricting rebroadcasting and the use
of satellite receivers, by jamming shortwave broadcasts, including those of the BBC, and
by blocking websites. Overseas Chinese-language news outlets that are not state-owned
are blocked in mainland China. However, international English language websites like
the BBC are often available to view. But content that is contrary to Communist Party
rhetoric is filtered and English-language news sites can be filtered at times of tension.
Like other more developed economies, traditional media is declining in the Chinese

market, while social media is thriving. The Chinese market for entertainment and media


https://en.wikipedia.org/wiki/Censorship_in_China
https://en.wikipedia.org/wiki/Chinese_Communist_Party
https://en.wikipedia.org/wiki/Chinese_Communist_Party
https://en.wikipedia.org/wiki/Central_Propaganda_Department_of_the_Chinese_Communist_Party
https://en.wikipedia.org/wiki/Central_Propaganda_Department_of_the_Chinese_Communist_Party
https://en.wikipedia.org/wiki/China_Media_Group
https://en.wikipedia.org/wiki/People%27s_Daily
https://en.wikipedia.org/wiki/Xinhua_News_Agency
https://en.wikipedia.org/wiki/Xi_Jinping_Thought
https://en.wikipedia.org/wiki/Reporters_Without_Borders
https://en.wikipedia.org/wiki/World_Press_Freedom_Index
https://en.wikipedia.org/wiki/World_Press_Freedom_Index
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Is massive and will continue to grow, driven by various flourishing sectors, especially
over-the-top (OTT) videos, online advertising, and gaming.

The newspaper industry has seen a moderate decrease over the past years.
The number of newspaper publications was steadily falling each year. The average
newspaper reach in China retracted from 52 percent in 2010 to below 20 percent in
2020. In comparison to newspapers, the magazine market has shown a better
performance with a generally upward trajectory of publications in the recent decade and
its daily reach resided at around 20 percent. When it comes to reading books, the
popularity of printed editions stays while digital books have gained more traction. As
more Chinese consumers spend more time on their smartphones, many print media
companies have also shifted to social media arena, publishing content on the likes
of WeChat, Weibo, and Douyin (the original Chinese version of TikTok).

Television secured its leadership with the highest penetration rate among traditional
medium in China. Although internet ad revenue has surged swiftly, it is still hard to
replace television in advertising and marketing, especially for food and beverage brand
promotion. After all, it is a channel to reach to over 200 million audience. On the other
side, traditional radio programs have a group of loyal listeners with a gradual increase in
radio industry revenues. Despite the fact that advertisers are investing more on the new
marketing medium, the combined revenue of radio and television networks has been
rising, exceeding 1.2 trillion yuan in 2022.

China is a mobile-centric nation, and its social media world is growing vigorously.
Apart from a huge userbase - half of the Chinese population are using social networking
sites, the internet and social media engagement among Chinese consumers is also
high. Influencer marketing has become the new marketing trend and has proved to be
effective in affecting consumption decisions. Considering all these factors, it comes as
no surprise that social media ad revenue would maintain double-digit growth in the next
few years. Internet behemoths like ByteDance, Alibaba, Tencent, and Baidu would
continue to be benefited from this market trend.

China unveiled the international version of its National Smart Education Platform
(csmartedu.cn) at the 2024 World Digital Education Conference (WDEC) on Jan. 30.


https://www.statista.com/statistics/279182/number-of-newspapers-in-china/
https://www.statista.com/statistics/279178/number-of-magazine-publications-in-china/
https://www.statista.com/statistics/1122887/china-average-number-of-print-and-ebooks-read-annually/
https://www.statista.com/statistics/1122887/china-average-number-of-print-and-ebooks-read-annually/
https://www.statista.com/study/109063/wechat/
https://www.statista.com/statistics/256080/television-ad-spend-growth-in-china-by-industry/
https://www.statista.com/statistics/256080/television-ad-spend-growth-in-china-by-industry/
https://www.statista.com/statistics/738865/china-linear-tv-viewers/
https://www.statista.com/statistics/1308322/china-popular-content-on-audio-platforms-by-format/
https://www.statista.com/statistics/224631/revenue-of-radio-and-television-networks-in-china/
https://www.statista.com/statistics/1053903/china-time-spent-with-online-media-by-type/
https://www.statista.com/topics/9579/influencer-marketing-in-china/#topicOverview
https://www.statista.com/statistics/1090422/china-market-share-of-digital-advertising-platforms/
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The platform, which was created with assistance from the Ministry of Education,
accords with China’s pledge at the UN Educational Summit and with UNESCO’s
mission. In keeping with the 3Cs principle (connection, content, cooperation), the
platform aims to provide universal access to integrated, intelligent, international-class
digital education. The platform offers a unique learning environment, free learning
services customized to each user’s needs, and a collection of excellent digital
educational resources. Available in all six UN official languages, the platform is divided
into three sections: news, resources, and government services. With an emphasis on
global digital education, the news section offers the most recent advances from the
world’s leading educational fora. About 780 courses in various subject areas are
available in the resources section, which also links students to online museum resources.
Exam information is provided by the government services section for students who are
studying either in China or overseas. The launch of the platform demonstrates China’s
dedication to promoting global collaboration in digital education and building an
inclusive society.

The mass media in North Korea is amongst the most strictly controlled in the
world. The constitution nominally provides for freedom of speechand the press.
However, the government routinely disregards these rights, and seeks to mold
information at its source. All North Korean journalists are members of the Workers'
Party. Only news that favours the regime is permitted, whilst news that covers the
economic and political problems in the country, or criticisms of the regime from abroad
is not allowed. The media have consistently upheld the personality cult of the Kim
family since the country's formation. Often, the news is released to the international
community and withheld from the domestic North Korean population, and other news is
released domestically but not internationally. Restrictions on the dissemination of
information do not only apply to the civilian population but North Korean officials
themselves, depending on ranking. Foreign newspapers are not sold on the streets of the
capital. Reporters Without Borders has consistently ranked North Korea at or near the
bottom of its yearly Press Freedom Index since it was first issued in 2002. The latest
report, published in 2024, puts North Korea at the 177th slot out of 180.


https://en.wikipedia.org/wiki/Freedom_of_speech
https://en.wikipedia.org/wiki/Freedom_of_the_press
https://en.wikipedia.org/wiki/North_Korea%27s_cult_of_personality
https://en.wikipedia.org/wiki/Reporters_Without_Borders
https://en.wikipedia.org/wiki/Press_Freedom_Index
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In the past, if you wanted to get a degree or certificate, or just learn something new,
you needed to physically attend classes. But since 2018 this is not the case anymore as
the online learning revolution has started in North Korea. In particular, North Korea’s
propaganda news websites have extensively promoted online education provided by
different institutions and organizations inside the country. Let’s take Kim Il-sung
University as an example. It is one of the most prestigious universities in North Korea,
the alma mater of North Korea leader Kim Jong-un and most of his family members. It
IS @ must-attend educational institute for North Koreans who hope to climb up the
country’s social ladder. This prestigious university recently awarded degrees to those
who finished their program via a distance learning course for the first time. Kim Il-sung
University is not alone. A distance learning course first became available at the Kim
Chaek University of Technology, and now many universities across North Korea offer
degree courses online, according to a North Korean propaganda website, DPRK Today.
Students in North Korea even can take university courses via their mobile phones,
DPRK Today claimed. Government organizations and local authorities are also taking
similar steps. DPRK Today said there is a growing number of student taking university
lectures using their mobile phones and tablets. For instance, the number of students
studying at the Kim Chaek University of Technology via distance learning courses
jumped to about 10,000 across North Korea as of October last year, up from 40 when the
program began. This goes along with some reports suggesting that mobile phones are
becoming more widely used among North Korean people. According to research by
Korea Information Society Development Institute (KISDI), the North Korean authorities
limit mobile phones to one per person. Kim Yoon-do, a researcher at KISDI, added that
it had been confirmed that it is possible to share files such as games and songs via
Bluetooth on mobile phones, but international phone calls and internet access are
blocked.

Mass media in South Koreaconsists of several different types of
public communication of news: television, radio, cinema, newspapers, magazines,

and Internet-based websites.


http://www.dprktoday.com/index.php?type=2&no=31420
http://www.dprktoday.com/index.php?type=5&no=21179
http://news.donga.com/Main/3/all/20180507/89962848/1
https://en.wikipedia.org/wiki/Communication
https://en.wikipedia.org/wiki/List_of_South_Korean_television_channels
https://en.wikipedia.org/wiki/Radio
https://en.wikipedia.org/wiki/Film
https://en.wikipedia.org/wiki/Newspaper
https://en.wikipedia.org/wiki/Magazine
https://en.wikipedia.org/wiki/Internet
https://en.wikipedia.org/wiki/Website
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According to most outside observers, political discourse is unrestricted in South
Korea; however, persistent concerns are worth noting. Today, much of the news in
South Korea is delivered through electronic means and the country is at the leading edge
of the digital revolution and a trailblazer for high-speed and wireless internet services. In
Korea, as in many other countries, the number of newspaper subscribers is decreasing.
There are many radio stations in Korea, but channels are not uniquely distinctive.

When it comes to Internet use, a governmental survey in 2023 found that the internet
usage rate among South Koreans aged 3 years and older was at around 94 percent. Many
businesses utilize the Internet in Korea for services such as news, social media,
shopping, banking, games, and educational content. As in other countries, social media
has become the spotlight in South Korea. Korea has the second-highest rate of active
social media users in the world. Content within Korean Media is often quite restricted,
depending really. They tend to censor out mass amounts of gore and violence (usually
depending on what source it's on) and anything that may go against important Laws.

As of February 2022, the e-learning and online studying aid website with the most
users in South Korea was megastudy.net with around 1.13 million users. Following were

hackers.com and the Educational Information Service System (EDUNET).

3. Watch the following video and share your opinion on North Korean
influencers.

https://www.youtube.com/watch?v=ZzFoNe5rNMo

4. Work with written communication:
1. You have just watched/listened to some educational programmes on Chinese/Korean
TV/radio. Write a BLOG in which you:
- express your opinion about those programmes and about educational TV and radio in
general;
- list all the pluses and minuses of such kind of education;
- say how to improve the programmes.

- compare Chinese/Korean and Ukrainian educational programmes.


https://www.youtube.com/watch?v=ZzFoNe5rNMo
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Click the link to know more about rules of writing blogs if needed.
https://libguides.newcastle.edu.au/c.php?g=914193&p=6586115#:~:text=Allow%20you
%20t0%20be%20creative,Require%20referencing.

2. After a thorough study of the first online radio "School™ (https://bestradio.fm/en/kids-

radio/3438-radio-school-kyiv-ukraine.html) an idea of creating similar thing related to

your faculty came to your mind. Write an EMAIL to the dean of your faculty and tell
about your suggestions.

Click the link https://business.tutsplus.com/articles/how-to-write-a-formal-email--cms-

29793 to know more about rules of writing emails if needed.


https://libguides.newcastle.edu.au/c.php?g=914193&p=6586115#:~:text=Allow%20you%20to%20be%20creative,Require%20referencing
https://libguides.newcastle.edu.au/c.php?g=914193&p=6586115#:~:text=Allow%20you%20to%20be%20creative,Require%20referencing
https://bestradio.fm/en/kids-radio/3438-radio-school-kyiv-ukraine.html
https://bestradio.fm/en/kids-radio/3438-radio-school-kyiv-ukraine.html
https://business.tutsplus.com/articles/how-to-write-a-formal-email--cms-29793
https://business.tutsplus.com/articles/how-to-write-a-formal-email--cms-29793
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UNIT FOUR
Media Impact

1. Answer the questions on the topic of the lesson:
- How does media influence the way we think?
- What are the characteristics of twenty-first century learners?
- What is digital media and how does it impact learning?
- What is “multitasking madness™?
- What are the costs of multitasking?
- What do students focus while studying?
- What disrupts students the most?
- How can teachers enhance literacy skills of students of 21% century?
- What is the A-B-C method?
- How can the A-B-C method help in teaching?

2. Follow the link below and watch the video on media influence. Express your
opinion on it.
https://www.youtube.com/watch?v=F7SzwMJ3MZQ

3. Read the text to get the answers to the questions above.

The way the media influences what we think is a topic that’s been debated for ages.
Stanley J. Baran’s Agenda Setting theory (see the link above) suggest that while the
media might not dictate our opinions, it sure shapes what we think about. So, media has
certain impact on the way we think. Anyone who spends time with today's students
appreciates the impact digital media has on the lives of our younger generations. They
consume, create and publish media content continuously throughout each and every day
using a variety of digital devices such as cell phones tablets and computers. They
generate original and innovative products through programs, apps and the web as a
means of communicating and representing their lives, their ideas and their feelings.

Unfortunately, not all students understand how to apply media literacy or media safety


https://www.youtube.com/watch?v=F7SzwMJ3MZQ
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and many do not know how to truly analyze media content for its value in society.
Today's educators must learn to harness the enthusiasm students have for multimedia
(content that uses a combination of text, images, audio, animation and video) into daily
lessons in order to enhance student interest, engagement, motivation and achievement in
classroom environments.

Since the dawn of the digital age new technologies have reshaped the way
students learn and create. In the 21st century digital devices provide instant access to
information in a dynamic and versatile way unlike any other time in history. Today's
students are natives in this rapidly evolving and often bewildering new media landscape.
Educators must not only understand the changing ways that students are acquiring
knowledge and interacting with content but also serve as guides to help them navigate
the nuanced challenges of this digital world. Multimedia literacy, online privacy and
digital content creation are just a few of the unique and important areas that 21st century
educators must become well versed in as they work to teach and inspire the next
generation.

Over the past several years, media use among younger generations has exploded.
Today's students use instant messaging, texting, Instagram, SnapChat, YouTube and
many other digital tools - ranging from incredibly simple to highly complex - to
consume, create and share digital media products with family, friends, acquaintances
and sometimes even strangers. Outside of the classroom, students are bombarded with
digital media content from a variety of sources. These sources include television, the
Internet, smartphones and gaming consoles through which they access all types of
programs, apps and games. Some digital interfaces not allow students to interact with
digital media content in virtual realities, while others ask students to interact in a real-
world context. Either way, students are continuously exchanging media content with
countless numbers of people within their social networks. It might appear, in fact, that
today's students are constantly “plugged in”, spending every spare moment tapping
away on their smartphones, compulsively gaming, or posting updates and photos to
social media. Perhaps they seem to be permanently connected because, for growing

numbers of adolescents, on- screen activities occupy far more time than face-to-face
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Interactions. Recent screen-times statistics for today's students are staggering. In fact,
children aged 8 to 18 spend an estimated 7 hours per day, on average, glaring into
screens (American Academy of Pediatrics). Teenagers compose an average of 3,417 text
messages per month. And, the bedrooms of an estimated 97% of adolescents contain at
least one electronic device.

Although such astounding statistics might seem cause for panic, there exist no solid
evidence to prove that technology is deteriorating the cognitive capacity of today's
students. Nevertheless, excessive screen time can still present numerous potentially
negative ramifications. For instance, today's adolescents (and adults, for that matter)
might often seem somewhat distracted, and an obsession with social media may amplify
to contribute to certain psychological issues. Even still, researchers have also identified
many unique advantages to growing up in this digitally infused world. Dr. Larry Rosen,
author of Rewired: understanding the iGeneration asserts that various forms of social
media may support students in discovering their identity or “place in the world”.
Additionally, recent research - including a study demonstrating that toddlers grasped
concepts and words more quickly after screen interaction - points to the notion that
digital tools may effectively support students’ learning endeavors.

Traditionally, multimedia is defined as a “communication format integrating
several media (text, audio, visual), most commonly implemented with a computer” (defn
by Grabe). Jonassen, Peck and Wilson define multimedia more liberally as the
integration of more than 1 medium into some form of communication. Today, digital
media means much more than this, according to Richard Smith, director of the Centre
for Digital Media at the University of British Columbia. He suggests that not only is it
taking media (like newspapers, movies, magazines, books, radio and television - mostly
one-to-many communication tools) into consideration, but it also includes the use of
computers, building interactivity between the users and groups. According to Jonassen
and colleagues, multimedia representations are available in many forms, including on
the World Wide Web, and are often highly engaging for today's generation because they
stimulate the senses with a barrage of sounds and images. For students, multimedia is

attention-getting and attention-holding. Yet, this alone is not enough to promote
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meaningful learning, primarily because meaningful learning requires much more than
simply grasping the attention of a student. While using media to simply transmit
information in the classroom has not proven effective, research demonstrates that
multimedia might be used to support learners in accessing prior knowledge, evoking
emotion, stirring interest, heightening curiosity and appealing to multiple intelligences.
Also, when students are granted the opportunity to create original products using some
form of multimedia, gains in achievement have resulted. Such results are not surprising,
given the fact that children today live in a “mediasphere” of electronic media where
Images, audio bites, videos and web streaming stimulate them at a continual rate. What
Is astounding is the significant segment of educators still gravitating toward print-based
resources as the primary format for classroom activities and assessment. Today's
students find an abundance of print literacy to be stilted and static, yet many teachers
feel less comfortable using visual media and thus resort to their “tried and true”
traditional methods.

A survey conducted by the Kaiser Family Foundation revealed that with the ever-
present availability of media access in the day -to-day existence of children and teens,
the amount of time young people devote to entertainment media has risen radically,
reaching an average of 53 hours per week. Moreover, because they allocate much of
their time to “media multitasking”, or utilising more than one medium at a time, they
essentially manage to cram a total of approximately 10 hours, 45 minutes of media
content into each day. Staggeringly, homework gets slightly less than 50 minutes of
attention on an average every day. Among today's digital generation, electronic media is
increasingly alluring, instrumental and inescapable. Even still, many educators treat the
written word as the lone mode of communication worthy of study. As a result, the vast
majority of students remain ill-equipped to critically consider and convey meaning
through the media that characterizes their lives. Progressive educators realize that
interactive multimedia holds vast potential to enhance student engagement, encourage
creativity, offer differentiated learning experiences, provide richer assessment
opportunities, and deepen students’ abilities to connect that which takes place in the

classroom to the circumstances of their daily lives. Thanks in part to innovate and far-
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reaching advances in technology, learning experiences once only imagined now exist at
the fingertips of teachers and students. The following scenarios represent several
examples of multimedia’s potential applications within learning environments:

- Elementary students might study a variety of fairy tales originating from different
countries around the world before analyzing stories within media representations. Next,
they could write their own versions of fairy tales and act them out as a teacher or
classmate films their performances. Alternatively, they might create an animated version
of their original fairy tale. Either way, these students would be exposed to novel
opportunities to analyze stories and construct their own media.

- In middle school, students could collaborate in groups to create an online
clearinghouse of student- created podcast or video tutorials to be utilized as a resource
for supporting one another in preparing for semester exams.

- Students of any age might create stop- motion videos for sharing and commenting on
science lab experiments and results, using either freely available web-based programs or
any one of a variety of apps.

- Middle school or high school English, social studies or histories students could study
media coverage of social protests over the ages including protest- related newscast,
documentaries, songs and even poetry. In doing so, they might be asked to analyze these
resources for different forms of persuasive techniques and apply these techniques
through film in protest of an issue they feel strongly about.

- In a high school history course, student could investigate propaganda media
surrounding past and current political events or campaigns, seeking to determine factors
that render one strategy more effective than another. On the basis of their fundings, they
might create posters or videos designed for use in persuading the public to vote for a
future presidential candidate.

Unquestionably, each of these projects requires the guidance and support of media-
savvy teachers. Yet, not only must these educators be capable of utilizing and directing
students in the use of digital tools and resources, but they must also have a strong
understanding of visual literacy and its importance to communication in the 21st

century.
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Visual literacy intersects several disciplines and is defined as the ability to
understand, express and relate visual images to meanings beyond the images themselves.
Paivio suggests that incorporation of multimedia in the classroom provides students with
exposure to both pictures and verbal information or dual coding, which yields two
memory codes instead of one. Media literacy is included within the realms of visual
literacy. Media literacy, as defined by the center for Media Literacy is the ability to
access, analyze, evaluate, create and participate with media content. In order for today's
students to live fully productive lives, they must be taught how to critically think about
media. Also, it is imperative that they learn to produce media content through which to
meaningfully and beneficially contribute to an increasingly media-rich culture. Teachers
must focus on pedagogy and content that analyzes media in all disciplines for accuracy,
relevancy and importance. This is a vital component of effectively traversing their
content objectives so that students are able to learn from and with multimedia.

Groups such as the aforementioned Center for Media Literacy (www.medialit.org)
provide curriculum to guide and support teachers in deconstructing media literacy and
rendering it more relevant for student consumption. For instance, units entitled “A recipe
for action: deconstructing food advertising” and “Beyond blame: challeging violence in
the media” are just two examples of how media literacy can be creatively and
meaningfully incorporated into the curriculum across content areas and grade levels.
Produced by the International Society for technology in education (2007) the National
Education Technology Standards for Students point educators to the skills students
obtain in their progress toward becoming productive members of society. They include:
1. Creativity and innovation (both as process and product)

2. Communication and collaboration (with digital media)

3. Research and information fluency (using digital tools to gather, evaluate and use
information)

4. Critical thinking, problem-solving and decision making (along with appropriate

digital tools and resources)

5. Digital citizenship (understanding human, cultural and societal issues related to

technology, and practicing legal and ethical behavior)
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6. Technology operations and concepts (being able to select and use applications
effectively and productively)

In examining these standards, there surfaces and undeniable presence of necessary
skills related to multimedia. These standards recognize the ubiquitous nature of digital
media in the 21st century and its vital role in human communication and development.
Today's educators may find these standards daunting, thinking their students are already
more media savvy than they could ever be, but this ignores the vital role that teachers
play in offering students wisdom, discernment and context as they explore a developing
digital frontier. While students may appear to be more technologically adapt, they lack
the experience and the perspective that a teacher can offer. Familiarity with today's tools
and mediums is important, but educators should prioritize key principles that are
embodied within these standards - such as creativity, communication and critical
thinking - and show students how these timeless principles can be applied to any kind of
media and technology.

Unfortunately, not all students grasp even the basics of applying media literacy or
media safety, and many are unsure of how to truly analyze media content for its value in
society. Today’s educators must learn to harness the enthusiasm students have for
multimedia or content that uses a combination of text, images, audio, animation, and
video - into daily interactive lessons. As they do so in meaningful ways, teachers hold
greater potential to enhance student interest, engagement, motivation and achievement in

classroom environments.

4. Do the following tasks:
a) After watching the video https://www.youtube.com/watch?v=B7pN0189glY write the

main idea of it. Do you agree/disagree with the author? Give your examples to illustrate
your point.

b) Taking some social problems (such as crime; drink-driving; child abuse; racism;
unsafe sex; unhealthy lifestyle) what various roles might the media play in aggraving or

ameliorating them as a social problem?


https://www.youtube.com/watch?v=B7pN0189glY

30

¢) Watch the videos following the links below. Having watched them do the following
tasks:

- describe the main idea of the videos;

- compare the advantages and disadvantages of such education;

- explain which approach you prefer and why.

https://www.youtube.com/watch?v=eAZ-fulWdz8M

https://www.youtube.com/watch?v=e45-3gOImYE

5. Work with written communication:
1. Translate into English. Indicate and explain which ways are more suitable for:
a) primary school students,
b) secondary school students,

¢) high school students.

Ocb  Oexinbka cnocodig, AKI MOJ*CYMb OYMu GUKOPUCMAHI Ol  MEOPY020
BUKOPUCAHHS MeOia 8 HABYAHHI!
1. Bioeocmeopenns. Yuni modxcyms cmeoprosamu 61acHi 8i0eopouKu, OOKYMEeHMATbHI
Ginomu, animayiro abo eideonpezenmayii Ha pizHi memu. Bonu moocyms poznosicmu
icmopii, OeMoHCcmpygamu KOHYenmu, po38'a3yeamu 3a60aHHs abo 6i0MEopreamu
excnepumenmu. lle cnpuse po3eumky HABUYOK OOCHIONCEHHS, KOMYHIKayii ma
meopuocmi.
2. Beonyobnixayii. Yuni mooicymv cmeopiosamu ceoi énachi eebcatimu, Onocu abo
eNeKMPOHHI NOPMEPONio 0151 OeMOHCMPayii C80IX NPOEKMIB, OOCIONCeHb ADO MEOPUUX
pobim. Lle 0o3son5€ im pozeusamu HABUUKU 6eOOU3AUHY, HANUCAHHS, NPeOCMABIEeHHS.
ma KpumuyHo20 MUCIEHHS.
3. Ilooxacmu ma ayoio 3anucu. Yuui moscyms cmeoprosamu c80i 61acHi nookacmu abo
ayoiozanucu, 0e 80HU MOI*CYMb PO3NOGI0amuU npoyec Hag4aHus, 062080p0eamu memu,
yumamu c60i meopu abo eecmu inmepg'ro. Lle 0o3601q€ po3sueamu HaABUUKU 20]10CY,

PO3MOBHOI MOBU ma pedazy8arHsi ayoio.


https://www.youtube.com/watch?v=eAZ-fuWdz8M
https://www.youtube.com/watch?v=e45-3qOImYE
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4. I'pagiunuii ouzatin ma imocmpayis. Yuni moocyms Guxopucmosysamu meoiliHi
IHCmpyMeHmu OJisl CMBOPEHHs 2papiuHux npoexkmis, inocmpayil, ingoepaghixu,
nocmepie abo «romikcie. lLle pozeusac ixHi HABUYKU BI3YATLHO2O CHPULHAMMAL,
meopuocmi ma KOMyHIKayil.

5. Coyianvhi media. YuHni Modxcyms sUKOpUCmosysamu coyiaivhi meodia niamagopmu OJis
CRINKY8AHHSA, 0OMIHY i0esMU, NPeoOCmasileHts c80ix pobim ma OmpuManHs 360POMHO20
38'a3Ky. Bonu mooicymv cmeoproeamu énachi o6iaoeu, kananu na YouTube, cmopinku 6
Instagram ab6o epynu y Facebook ona cninbnoi pobomu Hao npoekmamu ma

002080peHHAM [0ell.

2. You have just read about the challenges in implementing media in Ukrainian
education. They are the following: insufficient teacher training, lack of funding and
updated teaching materials, not enough equipment and facilities. An idea on how to
improve the situation came to your mind. Write a PROPOSAL to the Ministry of
Education and Science of Ukraine and tell about your suggestions.

Click the link https://www.languages247.com/writing-in-english/writing-a-proposal/ to

know more about rules of writing proposals if needed.


https://www.languages247.com/writing-in-english/writing-a-proposal/
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HaBuansue BuganHs

Apamenko bornana BonoanmupiBHa

MeTtoau4yHi pekoMeHaaLil
3 TUCHHUILIIHU «AHIJIOMOBHA Meia KOMYHIKAIisAg»
110 MIPOBE/ICHHA MPAKTHYHUX 3aAHATH
CTYAEHTIB 4-10 POKY HABYaHHS CNENiaJIbHOCTI
014 Cepenns ocsita (MoBa i jgiTteparypa (kopeicbKa)),

014 Cepenns ocBita (MoBa i jgiTeparypa (KUTaAlCbKA))

BunaeThcst B aBTOPCHKIN peaakiiii



