PHILOSOPHICAL AND METHODOLOGICAL
CHALLENGES OF THE STUDY
OF MODERN SOCIETY

Collective monograph

1256 1233 | viv-Torun
Liha-Pres
////HLIHA-PRES 2019



Reviewers:
Prof. nadzw., dr hab. Stanistaw Kunikowski, Rektor of Cuiavian University
in Wloclawek (Republic of Poland);
Prof. dr hab. Joanna Marszatek-Kawa, Uniwersytet Mikotaja Kopernika w
Toruniu / Nicolaus Copernicus University (Republic of Poland).

Philosophical and methodological challenges of the study of modern
society : collective monograph / T. V. Andrushchenko, Z. M. Atamaniuk,

Ye. R. Borinshtein, Yu. A. Dobrolyubska, etc. — Lviv-Torun : Liha-Pres, 2019. —
260 p.

ISBN 978-966-397-144-5

oy Liha-Pres is an international publishing house which belongs to
,SEN SE the category ,,C” according to the classification of Research School
’ for Socio-Economic and Natural Sciences of the Environment

- (SENSE) [isn: 3943, 1705, 1704, 1703, 1702, 1701; prefixMetCode:

978966397]. Official website — www.sense.nl.

ISBN 978-966-397-144-5 © Liha-Pres, 2019



CONTENTS

TOLERANCE AS AN AXIOLOGICAL PRINCIPLE
OF NONVIOLENT ACTION IN TRANSITIONAL DEMOCRACIES
ANAEUSNCNENKO T, V. e et e et e e e e et e e e e e et e e e eeeaeeeeens 1

THE GLOBALIZATION AND FREEDOM OF PERSONALITY:
THE SOCIO-PHILOSOPHICAL ASPECT
ATAMANTUK Z. IV ettt e et e e e e et e e e e e et e e e e e e e e e eaaees 22

PHILOSOPHY OF MONEY AS THE BASIS FOR FORMING
A MODERN SUCCESSFUL MAN
BOFINSNTEIN Y €. R et e et e e e e et e e e e e e e e eeeeees 44

THE COGNITIVE STRATEGY OF POST-NEOCLASSICAL
PHILOSOPHY OF HISTORY
Dobrolyubska Y. A. . ..o 65

THE PUBLIC INTELECTUAL AND THE LEGITIMATION

CRISIS IN THE DIGITAL ERA: FROM SOCIAL CRITICISM

TO PERSONAL CONVICTIONS

@ 1) 1111 1O T S 87

THE SOCIO-ONTOLOGICAL ASPECT OF NOMADISM
ANALYSIS: THE LIFEWORLD OF A HUMAN AND A FAMILY
HAPON N. P bbb 109

MYTHOLOGICAL FOUNDATIONS
OF SOCIETY VIRTUALIZATION
OKOTOKOVA V. V. ettt et e e e e ettt e e e e et e e e e eeeeeeeaeeeeeeas 129

PHILOSOPHICAL UNDERPINNINGS OF THE CONCEPT
OF SOCIAL MALADJUSTMENT IN THE MODERN WORLD
L@ )9 ) 1 1 £ (0 Y0 RV PP 149



THE PROBLEM OF INDIVIDUAL’S BIOSOCIAL INTEGRITY
AS AN OBJECT OF PHILOSOPHICAL STUDY
ROMANENKO S. S oot et e e e e et e e e e eee e e e e eaereeesannreeneeeas 168

ANTHROPOLOGICAL AND INSTITUTIONAL GROUNDS

FOR REALISATION OF POLITICAL FREEDOM

IN THE CONTEXT OF UKRAINIAN NATIONAL GENESIS:
HISTORICAL, POLITICAL AND SOCIAL BACKGROUND
ShypunoVv H. V., ProKOp M. ... 191

RECEPTION OF M. HEIDEGGER’S LEGACY
IN ANALYTIC PHILOSOPHY
SYNYESIA AL S..ooee e e e ars 216

ECONOMIC CULTURE IN THE CONTEMPORARY ERA:
SOCIO-PHILOSOPHICAL ASPECT
YUSNKEVYCN YU. S..ooiiiii e 237



DOI https://doi.org/10.36059/978-966-397-144-5/129-148

MYTHOLOGICAL FOUNDATIONS
OF SOCIETY VIRTUALIZATION

Okorokova V. V.

INTRODUCTION

Every cultural-historical era is characterized by certain mental
attitudes, mental constructions and ideas that form the image of social
reality. The latter determines man’s place in social space, his attitude
to the world around him, and most importantly, his knowledge. It is
through cognitive abilities in the human mind the images are formed
and they are the basis of the social ideal, social reality, prognostic
orientation of comprehension of social existence.

Consciousness as a way of reflecting and understanding reality
acts as a way of human existence. To explain various phenomena,
both to himself and to others, man seeks to use the most
understandable definitions and comparisons. Within the framework of
social system, general concepts appear about general and regular
causes of events; this, in turn, contributes to the formation of mass
consciousness of people. This is an important circumstance, since
myth is one of the ways of perceiving reality; it is a form of
reflection/construction in the consciousness of reality.

The point is that mythological consciousness has the power to
construct from the fragments, chaos of the external world of
impressions, an integral picture of the world, determining the style of
thinking and the way people exist in this world. In all historical times,
human consciousness contained mythological components (images,
symbols, beliefs, convictions, prejudices) of all value levels and strata
existing in a given culture. This is the basis of any sociocultural
phenomenon, the basis of all forms of being, perceived by man as the
only possible reality. It can be said that myth is an idealized, valuably
and emotionally colored “mark” of reality, the existence of which is
vital to the structure of human consciousness™.

! T'amanuna E.B. Mudomnoruueckue mupsl [loctmonepna. @ynoamenmanvhvle
uccnedosanus. 2015. Ne 2-1. URL: http://www.fundamental-research.ru/ru/article/
view?id=36644
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In other words, being one of the forms of man’s conscious
activity, myth is a reflection of transformational processes in society,
namely, mythological consciousness does not only disappear in
historical forms of culture, but plays a significant role in their
generation. Specific myths eventually recede into the past, but
mythological thinking as a way and a form of spiritual development of
the world continues to play one of the main roles in the process of
cognition of the surrounding world. Having undergone a significant
transformation in different eras, myth changes only the scope of
implementation, but not the purpose.

That is, myth and culture act as a single organism, in which myth
is the core of culture, a type of functioning of a cultural program that
carries in its infancy the possible paths of development of the
mythological foundations of culture. This idea allows some scientists
to consider the existence of culture as a gradual deployment of the
program embedded in the myth, and the extinction — its full
implementation®. As a result of the researches, myth is considered as a
method of forming mass consciousness®. Very well this trait of the
myth is reflected in the words of E. Cassirer “Myth is always with us
and only hides in the darkness, waiting for its time™*.

The main feature that we should pay attention to in our case is
that the mythological aspect in the mass consciousness manifests itself
especially during periods of crises and growing social conflicts, which
is typical for the current situation in society, when there are sharp
changes in the consciousness and behavior of people. This is largely
due to the intensive introduction of information and communication
technologies, as a result of the virtualization of society.

In modern social philosophy, this problem is an actual direction in
scientific researches, since it allows to identify ontological and
epistemological foundations of the transformation of post-society,
which is expressed in the works of A.V. Gulimova, L.G. lonin,

? Cumoposma FO.M. Mudonorndeckre ocHOBaHHS KyibTyphl. Hayka. Pemiris.
CycninbctBo. 2008. Ne 1. C. 75.
% CrapukoB A.I. MudorBopuectBO Kak MeTox (OPMHPOBAHHS MACCOBOTO
co3nanust. Becmuux JI'TY. 2009. T 9. Ne 4 (43). C. 746.
Kaccupep D. TexHojoruum coBpeMeHHbIX mnonutudeckux wmudos. URL:
https://iphras.ru/uplfile/root/biblio/ppy_4/6.pdf
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M.A. Kim, E.G. Kozlova, A.V. Matetskaya, P.K. Ogurchikov,
E.V. Pilyugina, A.E. Fursova, A.V. Chernysheva and others.

For example, A.V. Chernysheva says that despite the fact that
modern man considers himself a rational being, whose life and
activity are very far from myth, at the same time, all our ideas about
the world around us, regardless of our desire, are mythological in
nature”. According to E.V. Pilyugina, postmodern is a period of the
widespread distribution of mythologies, the era of mass mystification
and pan-mythologization of reality®. In turn, L.G. lonin generally
speaks of the “enchantment” of the world, a new magical era that sets
in as a result of a growing complication of social and technological
problems. In their totality, the noted ideas indicate a necessity to
consider the issue of mythologization of thinking in the virtualization
of modern society, to identify the specifics of the manifestation of
myth in it’.

1. Ontological bases of public consciousness mythologization
in modern society

Despite the availability of various studies in the field of modern
myth-making, the problem of determining the role of myth, its
function in society does not have a common definition. Among the
well-known thinkers of the turn of the 20™ — 21% centuries who
considered the category of myth in connection with public
consciousness, R. Bart, E. Cassirer, A. Losev, M. Eliade should be
noted.

It is interesting that M. Eliade, when defining the concept of
myth, drew attention to the difficulty of finding such a definition that
would be accepted by all scientists and at the same time accessible to
non-specialists, continuing with the fact that myth is one of the
extremely complex realities of culture, and it can be studied and
interpreted in the most numerous and complementary aspects.

> YepusimeBa A.B. Mudonornzanus peanbHOCTH U peanbHOCTh MH(pa B
KyabType uHdopmarronHoro oomecrsa. URL: hmbul.ru/articles
[Twmoruna E.B. CoBpeMeHHasi counanbHas pealbHOCTh: MaHMUpoIorn3amnms,
uHpopManMoHHble BOWHBI u Kpu3uc Iloctmonepua. Becmnux BI'Y. Cepus:
Qunocogus. 2014. Ne 4. C. 84.
" Vommn JII. Hoas marmueckast osmoxa. Jlococ. 2005. Ne 2(47). URL:
www.ruthenia.ru/logos/number
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Therefore, according to M. Eliade, the following definition is a more
acceptable interpretation of myth, since it covers the question that
interests us more widely: “Myth presents a sacred story, tells about an
event that occurred in memorable times of “the beginning of all
beginnings™. Myth tells how reality, thanks to the exploits of
supernatural beings, reached its embodiment and implementation,
whether it is a comprehensive reality, the cosmos, or just a fragment
of it.

French philosopher R. Barth, when defining a myth, draws
attention to the fact that myth is a communicative system, a message,
therefore, myth cannot be a thing, a convention or a idea, it is one of
the means of meaning, myth is a form®. It has the historical boundaries
of this form, the conditions for its use, to fill it with a social content.
The scientist reveals general features of any mythologized reality. So,
according to R. Barth, myth is not the reality, but a symbolic
reflection of the reality, but it is a “crooked mirror”. “Curvature” is
given by history — both a real history of a particular society, and a
history of the emergence of a particular myth in the society: “myth is a
word chosen by history”™°.

“Myth is not a fiction or a figment, it is not a fantastic fiction, but
logically, that is, first of all, the dialectically necessary category of
consciousness and being in general,” by these words A.F. Losev
characterizes the category of myth. The thinker gives a summary of
the analysis of the characteristics of myth, with all its limitations and
divisions: “Myth is a personal being, or rather, a way of being
personal, a personal form, and a face of personality. Myth is an
intelligently given symbol of life, the necessity of which is
dialectically obvious™™.

Based on the above examples of determining the category of
myth, it follows that the most important function of myth is the
creation of a model, an example, a sample. Myth is a generalized
comprehension of reality, in which a representation coincides with
reality itself, and a mythological comprehension of something does

® Dimmane M. Acniekrsr Muda. M.: «kACADEMIA, 1995. C. 15.
? Bapt P. Mudomnoruu. M.: M3narensctBo M. n C. Cabaumaunkossix, 2004. C. 72.
10 1|
Ibid.
" JloceB A.®. Jlmanexrrka muda. M: Meicis, 2001. URL: http://yanko.lib.ru/
books/philosoph/losev-dialektika_mifa-a.htm

132



not require any evidence or substantiation by facts, on the contrary, it
itself “from above” gives an explanation of the essence and causes of
various phenomena™.

One of the essential facets of myth-making is precisely the fact
that man who lives “inside” of mythological consciousness does not
distinguish mythical plots from reality, puts them in the forms of
reality itself. As a form of practical-spiritual mastering of reality, the
specificity of which is manifested in the transcoding by the
consciousness of facts of reality, myth models the events and
phenomena of reality, depicting them in a different plane than reality.
Myth is characterized by such features as universality, certainty,
integrity and unity of all elements, accessibility, and simplicity.
Having such characteristics, myth from a real, contradictory, complex,
ambiguous world creates a new world that is distinctive from the real
one.

Between myth and mass consciousness there are relationships of
interdependence. Myth is supported by the mass consciousness; mass
consciousness is based on myth. Mythological consciousness as a way
of reflecting reality and myth as a means of storing and transmitting
information arise simultaneously with mass consciousness. The
common property of mythological consciousness and mass
consciousness can be called their manifestation at all levels and in all
forms of social consciousness. The difference is that myth
consciousness reflects reality, revealing the level and the method of its
development, determining the substantial (qualitative) aspect of this
process, and mass consciousness reveals the extent of the spread of
specific myths in public consciousness, being at the same time a way
of functioning of myth creation.

Mass consciousness is a favorable environment for the spread of
myths due to an uncritical attitude to reality, the need for a miracle,
the inertia of thinking, the credibility of the source of information, and
the simplified perception of reality.

For the existence of mass consciousness, stable ideas about the
world, based on tradition, as well as a guiding and unifying idea, focus
on the future, are necessary. The relationship between myth and mass

12 . . . ..
Cutnuk O.B. IMonituyHa midonoris: npobnema BU3HaueHHs. Haykosutl gicHuk
Cxionoegponeticokoco HayionanbHo2o YHigepcumemy imeni Jleci Vkpainku. 2013.

Ne 27. C. 108-109.
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consciousness can be schematically represented as follows: collective
unconscious — archetypes, emotional-sensual sphere — stereotypes;
meaning-creating sphere — axiotypes. In their pure form, these
phenomena do not exist, but, based on the structure of mass
consciousness (the internal mechanism of its formation), we can
conditionally distinguish the named types corresponding to them at
each level of the revealed structure®.

At the beginning of the study, it should be noted that comparing
modern social mythology and primitive mythology, S.S. Vasiliev
notes that in both cases we are faced with an irrational regulator of
behavior that adapts an individual to the community. The departure to
other worlds, felt as really existing, gives man the illusion of
belonging to the real world, the illusion of the possibility of realizing
his aspirations, the embodiment of ideals. Beliefs in ideals, desire for
their implementation relate mythology with religion. In its extreme
manifestations, modern mythology includes actions (worship, rites,
rituals) and moods corresponding to them™.

The noted thought allows us to state that the power of
mythological thinking is reaffirmed in all spheres of human life. It
would seem that mythology is an archaic form of consciousness,
which should be supplanted by scientific achievements and can no
longer claim a dominant role in the worldview of modern man. But
now, in the globalized and integrated world, myth needs to be
understood a little more broadly than as figurative representations of
ancient civilizations.

Based on these provisions E.V. Pilyugina affirmatively draws
attention to the total mythologization of what happens™. So,
according to her thought, myths of the postmodern society program
social life, filling it with certain meanings, providing the essence of
social as such. The pan-mythologization of reality without fail
involves the observance of two important conditions: the singularity

B Bacumses C.C. MexaHusmbl YPOBHHM BHeIpeHHs MH(]a B MaccoBoe

CO3HaHWE: Macc-Meaua Kak  HMHCTPYMEHT  COIMAIBHOTO  MHUGOTBOpPYECTBA.
Hcmopuueckas u coyuanvno-oopazosamenvras moiciav. Ne 2. 2009. C. 39.

Y Ibid., p. 41.

¥ IMumorumna E.B. ®enomen NMaHMU(OIOTU3AUNA  TEUCTBUTEILHOCTH U
akTyasnbHble MHUGosorembl. CogpemenHvle UCCIE008AHUA COYUATbHBIX NpoOTem
(onexmponnsitl nayunoiii sxcypuan). 2015. Ne 1. URL: https://cyberleninka.ru/article/
fenomen-panmifologizatsii-deystvite.
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of being and the transparency of consciousness. By singularity is
meant the content of diverse significations, signs and meanings of
various cultural (in the form of attractors and narratives) and social
(in the form of events) phenomena that provide a modality of life
and appear in the form of a particular social subject or a segment of
social life. The most striking practical implementation of the
singular world is the Internet space. Singularities are individual
consumers and creators, as well as “sites” and “blogs”, social
networks are all participants, techniques, and technologies of
cyberspace. Social mythologemes play the role of key programs,
“browsers” of the socially-informative sphere.

The second condition for the pan-mythologization of reality,
according to E.V. Pilyugina — the transparency of consciousness,
which is ensured by the fundamental freedom of communication and
information, which removes any restrictions and as a result
invalidates the value perception of reality'®. Under the conditions of a
singular being, which is dynamic and unpredictable, transparent,
“nullified”, “devalued” consciousness is not in itself capable of
determining life horizons. Man appears to be in a state of
weightlessness: it is impossible to understand where the “top” is,
where the “bottom” is.

Continuing the study of modern mythological thinking, the
researcher argues that modern social reality, “purified” from any
restrictions consciousness creates the conditions for widespread
mystification and simulation of reality using the most effective tool
today — mythologemes. In modern society, proliferation occurs every
second and everywhere — the aggressive growth of individual ideas,
their appropriation of an axiomatic status, and then, through these
ideas, the total programming of social behavior. It is hardly possible to
resist this process today; it is so universal, uncontrollable, and
Immanent to the present, i.e. postmodern society.

The above ideas of E.V. Pilyugina regarding the pan-
mythologization of reality just very well reflects the main feature of
modern mythological thinking is that the information revolution has
also led to the transformation that mythological consciousness is
undergoing, since the myth of the 20" century intends to return to man

18 Ibid.
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a sense of emotional and intellectual comfort and solace in the midst
of chaos, thereby taking on one of the main functions of religion — the
solace function. The task of myth of the 20™ century is not
overcoming the universal chaos by the human mind, but an endless
immersion in this chaos'’.

Based on these considerations, E.G. Kozlova comes to the
conclusion that modern society is in search of a new myth, explaining
this by the fact that in such a chaos of information, the creation of
positive reality that explains all the events, their legitimate and non-
random nature, has become a necessary need for society®.
Considering myth as a form of collective thinking, we can see that the
modern world still retains traces of mythical behavior: for example,
the acceptance of some symbols by the whole society is interpreted as
the preservation of collective thinking. The only significant difference
is that most individuals who constitute modern society have personal
thinking that missed, or almost missed, among members of traditional
societies.

Of particular interest in this sense there are the ideas of
E.V. Galanina, who draws attention to the fact that modern culture
expresses its own “mythos”lg.

And in this sense, postmodernism establishes its own order in the
perception of the world as an unstable semantic environment, suggests
its own system of value guidelines: pluralism, polyphonism, tolerance,
alternativeness, variability, equivalence, and openness as the leading
principles of the existence of culture. It will take time before the
modern man opens up the whole mythologized cosmos of
postmodernism.

The vitality of myth is also explained by the desire to explain
the incomprehensible phenomena of the surrounding reality, to
obtain a consistent picture of the world or to escape from real

" ApromomoBa H.C. Mud: xaoc u ioroc. 3aGmyxparommiics pasym?:
Mmuoroo6pa3ue BHeHaydyHoro 3Hanms. — M. : Tlomutmsgar, 1990. URL:
https://www.twirpx.com/.../Mudonorus/Hayunsie craTbi U COOPHUKH

' Kosmopa E.I. Meanarnsarms KyJIbTYypl M MH(BI COBPEMEHHOCTH.
CoepemeHnnble UCCIe008AHUS COYUATLHBIX NPOOTeM (INeKMPOHHBII HAYUHBIU HCYPHAT).
Ne 8 (52). 2015. C. 431.

¥ Tanannna E.B. Mudonornueckue mupsl [loctmonepna. @yuoamenmanvhvie
uccneoosanus. 2015. Ne 2-1. URL: http://www.fundamental-research.ru/ru/article/
view?id=36644
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problems. Myth as a narration that replaces reality, it is an
objectification of mythological consciousness, acting as a primary
rationalization of the initially irrational. Since mythological
consciousness is directed to the domain of the unknown, the
explanatory scheme (myth) narrows this sphere, leaving an
irrationalized remainder, which stems from the limited
understanding of this subject and the ability of the mind to explain
the inexplicable, so imagination comes to the rescue®.

2. Myth and the Internet: specificity of the relationship

Modern society is characterized by modern researchers as being
virtualized. New images of virtual reality simulate social reality,
inviting people to participate in the construction of “another world”.
Anyone who successfully manipulates images or is simply involved
In this process always acquires a relatively high social status and, in
his own practices, follows the imperative of virtualization of society.
The one whose reflection is focused on the idea of the reality of
society is more likely to be in the lower layers of the stratification
pyramid.

Therefore, the word “virtual” itself expresses the will of man, and
society as a whole, to further transform social relations. According to
D.V. lvanov metaphor of virtuality perfectly captures, that is,
combines in one model new sociocultural phenomen: postmodernism,
computerization, and the development of the Internet®'. The power of
a new analytical metaphor is revealed when a “gap” between the
socially real and the socially virtual is revealed.

Studying the influence of information technology on
mythological consciousness, A.N. Gulimova comes to the
conclusion that the manipulative “genius” of the modern way of
forming a mythological picture of the world lies in the fact that man
does not see the artificiality of the created information messages®.

2 Bacumsen C.C. Mexanusmbl YPOBHHM BHEApeHHs MH(a B MaccoBOe

CO3HAaHME: Macc-MeIua KaKk HWHCTPYMEHT  COIMAaTbHOrO  MH(OTBOpYECTBA.
Hcmogmuecmﬂ u coyuanvHo-obpazosanmenvhas mviciv. Ne 2. 2009. C. 37.

' Upamos JI.B. Bupryamuzammst  o6mecta. CII6:  «IlerepOyprckoe
Bocrokoseaenue», 2000. URL: http://lib.ru/POLITOLOG/ivanov_d_v.txt

? Tymmoa A.H. DkpaHHas KymbTypa Kak (OpMa CyIIECTBOBAHHS
COBpeMEHHOU. 3nanue. [lonumanue. Ymenue. 2011. Ne 1. C. 252.
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The information provided today by the mass media, the Internet,
suggests that the content of the main ideological myth in modern
society is neoliberalism, the mythology of which consists of such
components as democratic values, market relations, and the rule of
law.

The Internet allows itself to create a virtual image that
“embellishes” its real or compensative shortcomings, presents it in a
desirable form, and also embodies the innermost dreams and desires
that could not be realized in real life. Virtual reality provides man with
the opportunity to realize those qualities that remain in the shadow in
the real world of social relations; we can say that virtual reality in our
time is a way of self-expression of the 20" century man.

Thus, in virtual space, we deal not only with the reflection of
the external side of real systems, but also with the reflection of
possible and even impossible, with the world of human hopes and
illusions.

Thus, virtualization in general, and the Internet in particular,
provide a huge number of people with unprecedented opportunities in
the history of self-realization of the “Self-concept” modification,
moreover, as “I-for-myself” and “I-for-others”. A proof of this is the
already widespread network of online stores, computer games, etc. It
IS enough to draw attention in this regard to active discussions about
the virtual person as an image of a new person, the main area of life is
the virtual space.

The ideas noted above allow some scientists who study the
problem of virtualization of society to talk about the emergence of a
special form of individual and collective consciousness and self-
consciousness — “virtual consciousness and self-consciousness.” One
of the distinguishing features of this consciousness is its non-
locality®.

In this case, studying the connection between myth and the
Internet, M.A. Kim claims that it is mythology that can create images
or fill new mythological models with new content to manipulate
public consciousness**. In turn, mythological thinking sets the tone for

2 Jlynenko E.B. Bupryanu3zamnus oOuiecTBa v moBbIIIeHHE KayecTBa ero 0asuca.
URL.: http://Ic.kubagro.ru/artickles/127/127.htm

* Kum M.A. Mugomnorndeckoe MIIIICHAE B YCIOBHSX CHMBOJHYCCKOTO
norpednenus. Mzeecmus Capamosckozo yu-ma. 2013. T. 13. Cep. ®unocodusi.
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consumption as one of the spheres of social relations, so the formation
of symbolic consumption directly depends on the transmission of
certain myths through the media.

Thus, the media, television and film culture, computer
technologies create a favorable environment for the functioning of
myths in mass consciousness. The flow of information through
various media channels to a greater extent than with interpersonal
communication is the subject to the norms of communication accepted
in the society. Significant cultural values play the role of certain
information signals distributed in society in a landmark, symbolic, and
also figurative form®.

However, when studying the modification of myth in the context
of virtualization of society, one should take into account the fact that
modern myth is significantly different from traditional. It does not
occupy a total place in the culture, but it is dispersedly introduced into
it, sometimes not obvious. This is due to the fact that the possibility of
transformation is inherent in the very nature of myth; moreover, we
can talk about both a synchronous and diachronic section of this
process. According to some scholars, this is due to the fact that
modern screen culture appears as a mythological culture at its core,
and myth is insensitive to rational arguments, it cannot be denied with
the help of evidence; myth has the quality of integrity, linking, within
the framework of a single reality, opposite and mutually exclusive
pictures of the world®®. These qualities of myth and mythological
systems allow them to remain the leading way of structuring the world
in critical periods, not only during natural and social disasters, as well
as ideological crises, but also in moments of individual psychological
upheaval.

The magic of the screen gives rise to a new mythology, with the
help of which the approval of models of human behavior in culture,
the placement of individual being in a new system of social and
cultural coordinates takes place. Screen culture gives rise to myths in

[Mcuxomorus. Ilemarormka. Bem. 1. URL: https://cyberleninka.ru/article/mifologi
cheskoe-myshlenie-v-usloviyah-s...

? Bacuises C.C. Mexanusmbl YPOBHHM BHEApeHHs MH(a B MaccoBOe
CO3HAaHME: Macc-Menua KaK HMHCTPYMEHT  COIMAJbHOTO  MH(OTBOPYECTBA.
Hcemopuueckas u coyuanvro-oopazosanmenvhas moiciv. Ne 2. 2009. C. 44.

* OmpxoBukoB K.M. AKTyanpHOCTh KynbTypHOro Muda. Bectuk HOVYpI'V.
Ne 9. 2009. URL.: archive.vestnik.susu.ru/pdf
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the broad and narrow sense of the word; it not only distorts reality for
the sake of one or another social and cultural demand, but also gives
rise to myths of social ownership, distorting the self-concept of the
mass audience®’.

For viewers who are accustomed to the constant consumption of
screen products, the psyche works in a mode of not meaningful
perception, but an impulsive response. This mode of operation of the
psyche contributes to unregulated behavior, makes man be vulnerable
to any impact. Constant overload of perception leads to clip
manipulation of semantic units. The value collage of perception
resulting from the habit of constant consumption of screen products
becomes the basis for mythologization of consciousness of the modern
man. It is known that reading develops abstract thinking, trains
attention concentration and the ability to build a three-dimensional,
figurative idea of the object. “Man who doesn’t read” loses the ease of
association, the emotional subtlety of perception, and the ability to be
creative. Subsequently, he begins to perceive the virtual version of
television production as a reality of the surrounding reality and does
not notice how the deep feelings are replaced by superficial, emotional
reactions.

All this begets the perception of reality not as wholeness, but as a
set of fragments, which entails the disintegration of the integral
picture of the world and the disintegration of the inner world of man
into several parallel worlds, in one of which he lives, in the other he
works, in the third he works, in the fourth he rests, in the fifth he
loves, etc. The “decaying” consciousness of man feels the need to flee
from reality — this is “withdrawal” into computer games, drug or
alcohol addiction, etc™.

The aforementioned allows us to say that modern information
culture, on the one hand, is becoming one of the manifestations of
past-oriented mythology, but on the other, it is creating its own new
mythology.

The task of new myths generated by the screen is the liberation
from fears of unknown and uncontrolled processes taking place in

2" Orypunkos I1K. Dxpannas KymbTypa kak HoBas mudomorms. 2009. URL:
https://cyberleninka.ru/article/ekrannaya-kultura-kak-novaya-mifologiya

% TymimoBa A.H. DkpaHHas KymbTypa Kak (OpMa  CyIIECTBOBAHHS
COBpeMEHHOMU. 3nanue. [lonumanue. Ymenue. 2011. Ne 1. C. 254.
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modern culture. On-screen culture offers the viewer a new
mythological reality in which acceptable images and boundaries of the
future can be constructed, frees from fear of tomorrow, offers an
imaginary ‘“paradise” of illusions, behind which more advanced
technologies of submission and control over the “silent majority” are
hidden, imposing on them convenient for society priorities’.

Exploring the influence of screen culture on mythological
consciousness, P.K. Ogurchikov says that modern computer
technology has helped the fantasy world acquire the reality of an
artifact™. If prior to the total introduction of information technologies,
the previously existing cinematic models, in one way or another,
falsified reality (the director took certain “imprints of reality” and
mounted them in accordance with his conception, the viewer believed
in this story because of its photographic nature), then modern screen
culture began to turn into the world of images in which man does not
experience true reality, being protected from it by myth. Modern
screen culture is a collection of images that are created and exist
according to the laws of myth construction. Cinema, like myth,
doesn’t refer to the mind, but it perceives with one’s heart, causing
desires and appealing to the senses. Like myth, it focuses on imitation
of reference patterns, manipulating values and creating the illusion of
reality. Finally, cinema, based on the laws of myth construction,
creates the dominant role of the author over the subject or object of
the image on the screen.

In this case, S.E. Salnikov’s ideas deserve special attention, who
studies myths in cyberspace, claims that speaking of the modern
“postindustrial” formation in the context of virtual reality models, it
seems logical to talk not about the transcendental, but the
technological inspiredness of myth as a form of quasi-reality that
determines the future consciousness of the “information society”31

2 Kosmosa EI. Memnarusamnus KyIbTYpl M MH(BI COBPEMEHHOCTH.

CospemeHnble uccied08anus COYUaIbHblX Npoodem (IeKMPOHHbIU HAYYHBIU HCYPHAT).
Ne 8 (52). 2015. C. 432.

30 OrypuukoB IL.K. DkpanHas KynbTypa Kak HoBas Mudonorus. Auarumuxa
kyaemyponoeuu. 2009. URL: https://cyberleninka.ru/article/ekrannaya-kultura-kak-
novaya-mifologiya

3 CampumkoB C.E. Mudomorus  kubepnpoctpanctsa.  Becmuux K'YV
um. HA. Hexpacosa.  2007. Ne 1. URL:  cyberleninka.ru/article/mifologiya-
kiberprostranstva
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In fact, the thinker continues, if virtual reality is essentially quasi-
reality that carries a purely information load and is only an emulation
of traditional reality, then, being transferred to the outside and
technologically modeled, it can very well be considered as a
cybernetic “mythological apperception”. The question of the
immanence of myth of reality does not need to be clarified, while
myth that has developed in virtual reality does not seem to be a
“myth” in its originally and generally accepted meaning.

If in traditional reality myths are created spontaneously, as a
product of the collective unconscious, unable to explain this or that
phenomenon from speculative positions (the cognitive basis of myth
as a priori source for further abstract knowledge has always had the
character of an axiom, an intuitive “revelation” of the above-
categorical property that is not a subject to rational research), in
virtual reality and cyberspace, in particular, myth is not an
autonomous creation that has, as in reality, irrational roots, but it is
presented primarily as an “emulation” of the traditional myth, its
transfer to the artificial environment solely to systematize
contradictory cultural phenomena, generalize them under the
denominator of the phenomenon of “myth” and give the character of
“structure” to the virtual cultural space/information field.

It is safe to say that virtual reality myth is informationally and
completely coherent with myth of traditional reality, while noting that
in the latter myth certainly develops around the image, in most cases
of the real. However, it is precisely in this way that such emulation
does not verify myth with its source in reality, but instead gives myth
the character of subjunctiveness, making conceptually from myth —
a virtual emulation of myth, quasi-myth or “myth of the myth” as if
emphasizing its dualism, pseudo-reality.

This state of affairs is also relevant for public consciousness of
virtual communities of the network society, where virtual actors are
active consumers and creators of various kinds of myths. Virtual
myths are some symbols of faith to which a certain virtual community
gives the status of truth. The world of virtual myth is the world of a
large virtual community (a network cluster) in which the translation
and preservation of this myth takes place. In addition, in any virtual
community in a network cluster, each virtual subject, based on its
intellectual abilities, tries to model its own virtual myths. However,
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due to the identity of cultural dispositions, myths of representatives of
homogeneous virtual communities, as a rule, are distinguished by
homogeneity, representing a constantly updated set of mutually
affecting, overlapping, complementary artifacts within the boundaries
defined by dispositions of the mythological matrix.

In virtual communities, myth-making takes place for a variety of
reasons. One of such objective reasons is the preservation in the
depths of human consciousness of elements of community (tribal)
relations, since for all the successes of man on the civilizational path
of development and for any triumph of rational constructions, it is
very difficult for him to forget that he has children, parents, brothers,
sisters, friends etc.

Therefore, even the most progressive, upward development of
human society towards global life cannot completely destroy the roots
of myth-making. From this it can be assumed that in the creation of
myths, as a new social virtuality, in virtual communities, both
mythological and rational structures of social consciousness take part
in the inextricable unity.

Such interconnection, interweaving and mutual complementation,
according to V.O. Sayapin, can be compared with the principle of
“melange thread”, where each layer of social virtuality is “present” all
the time in the obvious, then in the hidden form®. Consequently,
virtual myths are complex conglomerates in which mythological
procedures interact with rational strategies for their adaptation to
social virtuality.

Thus, all spheres of social activity of network society in our time
are constantly expanding and more and more globalizing, and
consumption is becoming a social practice linking the planetary
population. Under these conditions, in the era of accelerated
development of virtual communities, many new opportunities for
creating and disseminating myths appear, they become virtual more
and more and clearly manifest themselves as a new virtual mythology
in the socio-political sphere, in online advertising, branding, and other
forms of mass culture.

% Casmun B.O. NHTepcyOBhEKTUBHOCTh OOIIIECTBEHHOTO CO3HAHHS B CETEBOM
obmectBe. Becmuux Tambosckozo yuusepcumema. Cepus ObuecmeeHHble HAYKU.
2016. T. 2. Bwem. 3(7). URL: https://cyberleninka.ru/article/intersubektivnost-
obschestvennogo-sozna.
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The mythological aspect in the intersubjective public
consciousness of the network society today is formed in conditions
of accessibility and substantial excess of information about social
processes taking place in the virtual communities of this society,
which, undoubtedly, affects a form, content, and methods of mass
broadcasting of mythological semantic settings. In this regard,
virtual myth is comprehended by us as a means of power in politics,
as a way of manipulating the public consciousness of virtual
subjects in various forms of social virtuality. In general, the concept
of virtual myth is contrasted with the concept of true reality and
truth.

In modern society, one of the most striking examples of the
manifestation of myth is fantasy. So, V.O. Pigulevsky in his book
“Irony and Fiction: From Romanticism to Postmodernism” notes that
the pillar of fantasy is a distorted epic, myths, legends, traditions, fairy
tales®. They unite in the fantasy genre not by the principle of their
random piling, but based on the need for a wonderful world order of
perfect quality: amazing worlds, essential names, legendary heroes,
magic objects. In a word, personal and original ideas synthesizing
myths based on personal hope, dreams. This is a dream come true
through myth and a fairy tale, a multidimensional reflection that forms
the space of the miraculous.

Reproducing numerous fantastic ideas, cultural symbols and
archetypes, it not only acts as an indicator, reflecting the features and
the overall picture of modern culture, but purposefully affects the
development of society. As a cultural phenomenon, fantasy promotes
fantastic ideals, norms (magic as a real force, the dichotomy of good
and evil) into the mass consciousness of the consumer, brings an
“attractive promise”, and also broadcasts special worldview content
through distributed symbols and signs.

In this case, fantasy is a great opportunity to show the world of a
wonderful, beautiful existence, where everything is possible. Here
illusion becomes real and vice versa: reality can become illusory in
the wonderful world. The miraculous world is created, lurking in
itself a lot of adventures, mysteries, and extravagant heroes.
Accordingly, fantasy is most precisely about utopia in the form of

% [Turynesckuii B.O. MpoHus 1 BbIMBICEN: OT pOMaHTU3Ma K TOCTMOAECPHU3MY.
PoctoB-Ha-Jlony: U3n-Bo «@onuant», 2002. 418 c.
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science fiction, adventure or detective genre. Dreams about the place
of fulfillment of hopes, i.e. utopia, exist together or separately in the
fantasy genre.

CONCLUSIONS

The virtualization of society in modern society acts as a catalyst
for deep transformational processes that affect the field of
consciousness. And here it should be noted that the virtualization of
consciousness strengthens precisely the part of it that generates
various images, often of a projective nature, which in essence
become the basis of the social ideal, in their entirety, the basis of
social reality.

This is the reason not only for the survivability of myth in public
life, but its rise in conditions of active improvement of information
technologies. In this case, myth appears as an element of projective
formations in public consciousness, exists in a variety of
manifestations and at the same time contains, as the most common
identifying signs, the main feature of the statement is not just a model
of the desired, but an image of a new social reality.

SUMMARY

Thus, the study shows that the relationship of modern myth and
iconic culture today seems quite accurate, which makes it possible to
assert that mythological thinking is expressed not only as a relic of the
past, but also as a constructive component of the cognitive process,
laying ethical guidelines and moral values.

One cannot but note the fact that a two-way process is taking
place in modern society — on the one hand, computer technologies
contribute to the transformation in the field of expression of
mythological thinking, on the other hand, the formation of the
information society, the emergence of virtual reality are dictated by
the need to implement those mythological plots about other worlds
that have been popular since antiquity.

The revival of myth today is largely due to the unsatisfactory
human need for holistic knowledge of the world. Mythological images
affect the social creativity of man, the desire to change the
surrounding space. In fact, virtual reality also performs this function —
it compensates for missing human capabilities that remain unrealized
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in everyday reality. A new mythological reality, which is perceived by
man as an alternative to social reality, is created.
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